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Universitatea RomaneA me r i dnaconformitatecu prevederileH.G. 749/2009 pentru aprobarea

Nomencl atorul ui domeniil or, a structurilor
specializ r i | or / pregudmel oani dersitare de | icenSt a
provizoriu organizated e acestea Ki H. G. 1093/ 2009 priwvin
sunt urmktoarele
Programe de studii Tdchlil{Belogm) t are de 1| i ce
Domeniul Speciali zar €
Nr. pentru studii (A) sau aut| Formade | Nr.de
Facultatea
crt. universitare funcSi onez e | organizare | credite
de I ic (AP)
1 Management- Management| Management | A/A ZI I FR 180
' Marketing Marketing Marketing AlA ZI/ FR 180
Econom ]
. Afaceri
afaceri _ AlA ZI/ FR 180
o . i nterna
Rel aSii Clintern
Ki Finrnan _ Finan$
2. Finan | ATA ZI/ FR 180
Bancare | btnci
I nterna$ Contabilitate
Contabilitate | K i i nf o AP ZI 180
de gestiune
_ Economia
Economia o
] ] Administrar comer $
3. Turismului Intern _ ) AlA ZI/ FR 180
_ ea afacerilor | t ur i s my
K i I nter o
serviciilor
Ci bern
I nformat Statis| I nfor mi
4. _ _ A Z| 180
Manageri| Informat i econom
econon
5. Drept Drept Drept AlA ZIFR 240
Econon Economi
Studii Economice _ _
6. afaceri afaceri A Zl 180
Europene ] ]
intern{interna




Structura programelor de studii universitare de masterat areditate organizate de
Universitate in conformitatecu prevederild.M.Ed.C.T nr. 4644/2008 privind aprobarea programelor de
i O. M. Ed.

ur mttoar ea:
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modificarea O.M.Ed.C.T nr. 46442 0 0 8 ,
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Programe de studii universitarede masterati ciclul Il (Bologna)

Nr. Domeniul de Programul de studiu de Forma de Nr. de
Facultatea ) . .
crt. Il i cenSH master acreditat (A) “nv it St credite
Managementul strategic
o ZI 120
al firmei
Management- Management
1. ) Management
Marketing _ Zl 120
mar ketingul
Marketing Marketing Tn afaceri Zl 120
Af aceri i at VA 120
Gestiunea
_ VA 120
afacerilor
Rel aSii C Economi Gestiunea afacerilor
) Ki Finan afaceri financiar-bancare ZI 120
" |Bancare || internalinterne Ki
Il nterna$
FinanSarea
_ VA 120
afacerilor
FinanS|Finan$Se, bt Zl 120
. Administrarea afacerilor
Economia o N _ ZI 120
_ _ Administrarea in turism
3. Turismului Intern _
_ | afacerilor Economie Ki
Kitémnas$Si ZI 120
i ndustria d
I nf ormatict Zl 120
Ciberne _ _ _
_ Sisteme informatice
Stati st ] Zl 120
manageriale
I nf or mat I nf or ma
4. . | I'nformatict
Manager. economi ZI 120
management
. _ Ec onomi o
Studii Economice _ Rel a$i i ec
5. afaceri Zl 120
Europene _ europene
i nterna
Dreptul afacerilor Zl 60
6. Drept Drept
ktiinSe p Zl 60




Incond Si il e adopttrii valorilor educ acicaarcal e

Kt i i niifUnivarstatea RomarioAmer i cant, dob©ndekte noi vale
pentru afirmarea Ki existenS$Sa acesteia.

Acreditarea a perms i ntroducer ea unei goOndi ri noi
consolideze capacitbtSile de cercetare existen
a cadrelor didactice “"n realizarea ktmomSpf bc

Europene, cum sunt: Erasmus, Socrates, Leonardo da Vinci, Programul Cadru 6, Phare, Jean Mc

precum Ki |l a competi Siile interne de grantur.i
K i | nov afi @ere$pellea nPsriongr amul ui de ACercetare de [
In Universitatea RomarioAmer i cant se desftkoart o inten
nivel ul catedrelor faculttSilor, “n cadr ul
labor at oar el or de Cercet tri precum Ki indi vidu

Cursuri predate de profesori de la universitati americane si europene:

Fundamentals of Entreprencurship
Psychology of Human Intimacy
Intelligent Systems

Applied Organizational Behavior
Project Management

Applied Business Management
World Economics

Rural Tourism and Ecotourism %
Capital Markets and Stock Exchange { &
European Law
International Trade R 4B w5 ¥ o = ,
International Business Management = e -

—

In luna septembrie 2007, Universitatea
Roméno - Americana in parteneriat cu DeSales
University - Pennsylvania, a lansat primul
MBA in Project Management din Romania,
predat exclusiv de profesori americani.

Delegatia DeSales University - Pennsylvania
condusa de Presedintele Rev. Bernard
O’'Connor, in vizitd la Universitatea
Roméno - Americana

Obiectivele fundamentale n domeni ul cercet btridi KtiinSifio.
1T participarea | a competi Siile naSional e,
cOt Ki l a "ncheierepedéeiecankiracbaesdeét aa
T crekterea competitivitbeSii produsel or K
naSional t Ki internaSionalt a Universit
T introducerea unui sistem efii caaemda dte @
rezul tatele efective al e cercettrii K
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internaSionalt

Parteneriate academice cu universitati nord-americane si europene:
-James Madison University
-DeSales University
-Alabama University
-Cergy Pontoise

-Tietgen Business College

-Kemi-Tornio University ]
—
-Klaipeda College of Social Sciences
-Worms University of Applied Sciences
-Universita di Bologna

-Universita degli Studi di Teramo

-Mycolo Romerio Universitetas

~University of Pardubice Burse de studii in SUA si Europa

ExperienSa icmotnesrtna Quiicenaol tcomponentt vitalt

cadrelor didactice. Universitate Romanoi A me r i ara fintheiateacorduri K i" n Sel@g e

uni versittbSi din SUA, uni versitbtgi ekc. i naticau
practi cti rstcéhri anbbasdemi ce pentru cadre dsealaptiac e
i mpl ementarea unor val ori educaSionale din °
reali ztrii standardelor de calitate Ki compet

In cadrulacordurilor i nt eruni versitare se desfbtkoart:
1 programede mobi | it L Si p e'nnt rcua dcrainiMersitateliexteagaza
academict a unor profesori de prestigiu

vizitat alte universittSi;

T progr ame de mobi | i,t"EnSi c apderaut!Irsu widreé ourd iein S
beneficiazt de burse ki progr ame eloha),c a
iar studen$Si de |l a universitbtSi stritine

in parteneriatu Universitatea DeSales, Universitatea
Romanoi Amer i cragani zeazt pri mul
Management, predat exclusiv de profesori americani
Anual,
Universitatea

organi zea
i nt er na$i oimgarteneriat euJnversitdiea James
Madison, Universitatea Alabama din Huntsville SU&c.
StudengSi ai UniversittiESidi

de studi u ropmCdSmJpAo rkeintEau i nt e
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studenSext. cupr i nde,parficiparela &astpta lalouwsurie enteractive predate de

profesori anericani, la arsuri via blackboard | a mani festbLri KtiinSi
i nterna$Si onal e erizoatylui tiperiloriprmtjo d e rlelgh gii re anterne
aplicare globalt kKiertotodaté,cadeeobdSesetrteenpe
O condi Sie esenSialt pentru “"ndeplinirea
di dacti ct, de cercetare KtiinSifi
asigurarea uneibazemate al e moderne, "~ n deplin

n vigoare.
Universitatea Romand mer i daspune de Ilsmpa@rgt
cercetare 4Ktiin$io1tia¢le Kiu adimi pasnenakei xehni ce,

inclusiv progame sftware, acces la Internet, Intramet f ond de carte.
CuosuprafaSt de ?panspusal cupribdes®0Oaumt de Sinut |

amfiteatre, skl i de <cur s, skt i de seminar,
i nf or mabtarcat,or | ade criminalistict,
negocierilor de afaceri ifndareirm,aShio
cu stli de | ecturt ki
continut actwualizare,
sport., cl ubulagsetnd een Slie
pentru ruga studenSil or, T aagmniStiatv,
ctmihnot el cu 11 etaje pentrestaurard etca r-c
Campusul U restevinepresianantpfni dimensiuni, arhitektyr t e hnol ogi e
dot Lri, funcSionalitate Ki totodatt este | ab
oamenic ap abkil iassieme r es b nbedicentaxd ikBEi"  ndepl i neasct
celeren. Prin condi Siile de studiu kil owiud $td epee x

care Universitatea Romand mer i cant "~ | deSine "n peisajul 7



UNIVERSITATEA ROMANO - AMERICANA

Alegerea ta, viitorul tau!

FACILITATI

- Invdtimant de elits, centrat pe student, inovativ, bazat pe creativitate,

motivare si lucru in echipa;

- Burse de studii in SUA si Europa;

- Mobilitati pentru studenti si cadre didactice in cadrul Programelor comunitare;
- Scoli internationale de vara;
- Cursuri optionale de limbi strdine: englezd, francezd, germand,

italiand, spaniold, japoneza;

- Practica de vara in SUA si Europa.

Conditii moderne de studiu, cazare $i masa in propriul Campus:
auld, amfiteatre, laboratoare, sali de curs dotate cu echipamente
multimedia de ultima generatie, softuri specializate, Internet, Intranet,
hotel - camin, restaurant - cantina.

Agentie Work and Travel Club studentesc
Salon de infrumusetare Agentie de Turism
Sald de Fitness Agentie bancara



UNIVERSITATEA ROMANO-AMERICANA
Bd.Expozitiei, Nr. 1B, Sector 1, Bucuregti

Tel: +4-021-202.95.18; +4-021-202.95.01; +4-021-202.95.00
+4-0372-120.171; +4-0372-120,001; +4-0372-120,000;
Fax: +4-021-318.35.66
E-mail: relatii.publice@rau.ro

Departamentul de Comunicare si Relatii Publice
+4-021-202.95.29; + 4-0372-120.193; e-mail: relatii.publice@rau.ro

Departamentul Relatii Internationale
+4-021-202.95.09; + 4-0372-120.121; e-mail: relatii_internationale@rau.ro

Departamentul de Cercetare $tiintifica
+4-021-202.95.06; + 4-0372-120.,182; e-mail: cercetare_stiintifi@@rau.ro

Biroul de Programe Comunitare
+4-021-202.95.27; + 4-0372-120.115; e-mail: erasmus@student.rau.ro

Centrul de Consiliere §i Orientare in Cariera
+4-021-202,95.11; + 4-0372-120.183; e-mail: ccoc@rau.ro

Vino si TU
Alaturi de NOI!

Alegerea ta, viitorul tau!
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UNIVEBITATEAROMANG a9 wlL/ ! b(
FACULTATEA DE
MANAGEMENE MARKETINC

.R® 9ELRTADASA wm. T . dzOdzN.
Telefon:+4-021-318.35.79; +4725.120.134
e-mail: mm@rau.ro

web: www.rau.ro

10


mailto:mm@rau.ro
http://www.rau.ro/

CINE SUNTEM ?

Facultatea de Managemesat | NJ SGAy 3 | dzr & FAAY o-Amerjcgne O
Ny Fyddf mppmed LRSSI ONBNNRA dzySA FI Odzf G NOA
Smedescu, ford G 2 Nzt ! YA GSINESNINOIRWVS Sw2NBIyi I & RI & ON
OFNB Odzy206iGSFE RAY o623Fdl al SELSNASYON LINI
YENJ SGAYy3asS R2YSYAA OKSASSI Ay ac0r W2 A% SOYWO &N

CE DORIM ?
{N FT2N¥NY SO2y2YAO00GA RS O2yOSLIWAS Y2RSNY
OF LI 6AfA &aN &S AyaGSaNBI S LIS LRTADAA RS (2L r

/9 £( hC9wLa K

Vizibilitate
internationala
Calitate ﬂ Responsabilitate
Mensgement o Excelentd o  Viired
strategic ~ leadership
Cultura / ﬂ x Motivare
antreprenoriala -
Vizibilitate

internationalad
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Ciclul de studii Domeniul Specializarea Durata studiilor
universitare

[ AOSy oDl Management Management 3 ani
(zi + ifr) Marketing Marketing 3 ani
Masterat Management Managementl strategic al 2 ani
firmei
(i)
al yIr3SySyddzZ o 2 ani

2NBFYAT I DA

Marketing Marketingin Afaceri 2 ani

Facultatea de Managememarketing ¥ dzy OoA 2y SI T N ny Ol 8AnHdtane diii @
anul universitar 19911992. Facultateadz I NB LISNE2Y Il f A4l S 2dz2NARAONZ (
YIEGSNAFEN FAAYR | AaAFdzNI - SSREODNNUME ' yASBSNEAGE (S

Facultatea de Managemest | NJ SGAy 3 | F 2 a6 NJONBLKERY §§1{ FAND T
Ny @NONYNY (i dzf daior dhGrery@di; Kiddl siagdzhJfacultate cu un asemenea profil din cadrul
F OSaddzA aradsSyo /I NI Od SNz RS dzyAOF G I f Fl Odz
YIFEYylF3SYSyid Odz OStS RS YIFNJSGAY3IZ A YN H WIS G A2k (
SO2y2YAO0OAZ OFNB a2t A0A0GN &LISOA I imanagérentniadetirg), praiN {
O2YLX SE OS nyadzYSIT N R2dzN &aLISOALFf AT NNA SO2y2YAO0
OSNAYDSt 2RIVSIQBGHEXASA M2y TFSNN 642f SSYOAt 2N FI Od
Ydzy OAAS LINAY LI €SGF YA tFNBN RS Ody26dAyos (62
0StS R20NYRAGS ny I iYA0y BWABNRRNI RS myid Nio N yLiN
FftGFSELT O2yFANNIFGS RS OStS MhdzZLINFEYSBNAGRB2F NIDSy i

aAaAidzy St ClF Odzf G NvarkatingB & G § I WRIST § Y STAINIVI 0 Sa LISARAY 2
§02y2YAdGA Odz 02YLIBGSYDS ny YFyFasysyid 6i YI NS
48 AYyGiSaINBI S NILAR A STAOASYG ny O2NLERN}ODAAZ L
Marketing este 02 y O2 NRIF YyON Odz YAaAdzySF RS ny@NoNYNyd o
' YSNA O yNo®
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hLly AdzyAtS aGNY GS3IAOS FdzyRIYSyidl GS nyaltNGRSTINGyYIdzt

n principal:

(0]

Programe de studii universitare integratdé2 RSNY S>> T RFLIGF GS LISNXYIFySyd f
O2y (i SEldzg &a2O0ASGNDAA oFTFdGS LIS Odzy2FodGSNBT
5ST @2t G NBIF T OGAGAGNDAA RS OSNOSGFNBE OGAAYODATA
ONBOUGSNRA LISNF2NXI yRS{I2ZMN A OISES IRRIN RPYSYS Aa
O2ySOGFNBI FI OdzAf GNOAA I { LI OAdzZ 9dzNRBLISIY Ff C
'fAYASNBI fF &aGFyRINRStES 20dzLJ oA2Yy S O68A LINR T &
AYGSNYLFOoA2YLFET

hNHFYAT FNBF LINRPOS&dzZ dzi SRdzOF oA 2yt OF &araidsSy C
LINBANGANBI ny R2YSyAdzZ YIylFr3SYSyiddzZ dzi 6A F2NX¥I
YNadz2NN OF aAadSy IRSAMQKSNY ANy 2N LaSddd NBO dzf i ND A
nord-american;

LYLX SYSy G NBIF {AadGSYdzZ dzi RS alylF3aSySyd It /A
OFLtAGEGSET

Promovarea unui sistem eficient de management, bazat pe princiitenomiei universitare;

Asigurarea unui mediu adecvat de predaye/ @ Nevaiubk®

Orientarea spre mediul soc® 02y 2 YA OX OF St SYSyi RS NBFSNAYyON
FI OdzAf G NOAA (&2 @WK foN LSNDRY 2 R SoMite IdNBdperadeyiredbihehniud 0 A dzy
RARI OGAO 0A RS OSNDSOINBE OGAAYODAFAONO®

l0&d2t OSYYAA CI Od HINWYSAA RS @2 iV  AGHISIYA ny OF RNIYz
Retail manager F Distribution development manager
Manager resurse umane Art direcbor

Key account manager Brand manager

Referent de specialitate Tn marketing

Production manager 9ELISNI ny O2YSND

l dZRAG2NI 6A O2y (i NRBT 21 Manager departament marketing

T T T T T T

Project manager Manager de imagine

F
F
F
F Areasales manager
F
F
F
F

Iy I fi doasiiltand in domeniul managerial

JTEATAONNRES 200Aydzi § RS -Makethd $rd gomidie at@ticuCardrul N

broA2ylFt Ff /FTEAFTAONNRE 2NI ny OY@GNONYNYGdzE { dzLIS NJ

nivel european.
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twh/ 9{![ 59 Obt(1(as$bec

Oy LINBASOGIFNBF O6A FdzyRFEYSydl NBIF LY Iy doddteta NJ
doctorat) Facultatea de Managemeatl NJ SGAy 3 o6 A [/ I (-\aiedtihg aiklGat Ta donsideageY S
dzZNX NG 2+ NSt SY

f Metz2R2f23Al ! 3SyoASA w2YNyS RS ! &A3dz2NF NB |/
Ot AGNDAAZT Fdzi2NATFNBSF RS TFTdzy OoA2yl NBE LINRGAT 2 NR -
NYOGNONYNYGE FLINBOIFIGN LINRY | ®D® MnMykKMMdMmMndHnanc T

f StanddNRSfS ALISOATAOS RS S@F ftdzr NB I OF RSYAON nvy
StFo2NriS RS /2YAaArAtS RS oGAAyDS SO02y2YA0S £8

1 b2YSyOtl (G2NUzZ hOdzLd DAAE 2NI RAY w2YNyAl LISyl
I L€ AFTAQGENNRE 2NJ 69

9 wSIAAAGNHZ bloA2ylft It /FTEAFAONNRE 2NI RAY Oy

RST @2t GF NS | /| RNYzZE dzA bl oA2yltft €t [/ FfAFAONNRE 2 NJ
f bSOSaAldlFdSlE aAaA3dada2NNNRA O2y 02 Naiduhestudii umver§ithi®  (
RS ftAOSyoN 6A YIFaGSNIdG oA [/ tF&AFAOINBI hOdzZLJ DAA

~~
w

T NAYDSES LIASOSA YdzyOAA 1 YAGSE yIoA2Yylf
42f BSYOAE2NI ny R2YSYAAfS RS &A0GdzRAA dzy AGSNBAGLH |
f NSOSaAadldSEF RS I NBIFEATI dzy ny@NONYNyid RS C

(@]

ttlydZ RS ny@NyYyNYNyd OdzZZNAYRS NBLI NIGAT I NBL
NLIINYNYyFf RS 2NB RS OdzNE S FIGORNINGR (RIAGONMILIE ANS
FAa20AFGS FASONNBA RAAOALI AySI LINBOdzY 6A F2NK¥SE S

Qx¢

Durata semestrelor de studiu
{GdzRAA dzy AGSNBAGINBE RS fAOSyoNY
A mvn aNLIWGNYNYA LISYiGNdz asy N
A mwm &NLI N YSEnfestrulldS vy G NHz

A mu ANLIINYNYA LISYGNHz aSYSadNHzZ ¢

Studii universitare de masterat:
A mn aNLIWGNYNyA LISYyiaGdNdHz aSYSaidNBtS mMZI H 0OA
A vmvm ANLIINYNYA LISYyGNHz aSYSadNdz n

5A30ALE AYSES RAY LXFydd RS ny@NoRNYNYy i-Anedahd A0 2

aparint)2  3dzZ00S&AdzyS f23A0N LINBOATFGN LINAY O2yRADA2)
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ttFydd RS ny & dmiplivelogligatod@odistiflise Lo A Aly aldgde- 5 d! d 0
discipline facultative 6 5 ®F ®0 @ 5 dzLINau NF t dz2 NXIS NBOH NBA A (0 2 Nzt dzA S
YEYF3SYSyd aldz YENLSGAYIS RAZAOALE Ay St S fuldamentaldt |
(D.F.), discipline depecialitaten y R2 YSy A dz 05 5 compleménfae(DG)A RA & OA LK Ay

hRI (d 3IBYSNI f AT I NBI I LX A ONNX A { A &0 § ¥EEFHSdonfoamdzN
hNRAYdz dZA a9 R/ yYNXPocMTKHAAPO OA ny o0 AmericadSphviat | Y
aplicarea sistemului de credite transferabile, fiecare disdiplinRS & G dzRAdz RAY LI Iy
LINPASOGFGN Odz RdzNY GF RS dzy & S-ywédi @rddite dé studit thsferdakile O
RSYdzYAGS 6A aONBRAGS 9/ ¢{é0sx atloAftAlt ny akstdfioo’
OF2NYINB FdzyREYSYyidlfRNZ ny R2YSyAdz al dz O2YLX SYSy
FATAON €I OdzNER dzNA > &ASYAYIFINRAS 102N G2FNB 0A 2
ySOSal NN LISy i NUz RBrondcgsBra peBtiu prantvatels disSiplimei. Fiecare semestru are
LINB@NT dzi S ny LXtFydd RS ny@NoNYNyd RAAOALE AyS 2¢
O2yF2NNVAGIGS Odz I D yNX» yykunnp O0A fldEd cRSp kiHAIOWS/yZ0
gal yF38YS8yGé &b dz aal Nl SGAY3IE adyd ySO8alNB wmyn
2 RdzNI GN | &AGdZRAAE 2N RS tAOSyoN RS o FyA LISy d Nz
RS n y @tHwalo¢iste de asemenea, credite de studiu transferabile, dar aceste credite se atribuie Tnafa
OSt2NJ myn ONBRAGS 9/ ¢{ LINBGNI dziS OIF ySOSal NB LIS

Disciplinele fundamentaleR A y LIt | y dzf irRIGd cejey1d digmipliveNdiyi runchiul comun care
FA&A3JdzNN F2NXYIFNBF RS 6FT N I 2NRAONNHzA SO2y2YA&aid o
T StS O2yiGlroAftAGNOAAZT I TSES AYyTF2NXYIGAOAAZT 902

Disciplinele de specialitatein dome/ A dz O2 y (i dzNBI T N LINR FA € dz LINR
(Specializarea managementa I Y 3SYSy (dzZ& LINRPRdzZODASASZ al yl 3SyYSy
FANNNI |yl R0 W ySGRIYNNGA OG22 yGF 0 AT AGEGS YI yI arfadidel £ 1
cu baze de date Tn management, Sisteme tehnologice, Tehnici managerial&§petcializarea Marketing
t 2f AGAOA aA O0A YIFENJSOGAYy3IS [/ 2YLRNIIFYSy(d O2y adzy
al N] SiAy3dz OBAEDSEO@BIOdz Of ASY

Disciplinele complementareA y Of dzZRY [ A Yo | Sy3atSIN o6A {(GSKyA
YFEYF3ASYSyidz 9y3at ST N LISyidiNdz YFEN]JSGAy3as 5NBLIG O2Y.

Disciplinele facultativel dz OF &02LJ f NNHANBIS 20M | R (i ddezAl dzR
A0dRSYDAf 2NE Fy3laNyRT RS NB3IdA NX R2YSYAA O2 VYLK
Sy3t 8110z LINBOdZY 6A OdNEJNNRA &dzioAydziS RS LINBTFSA
Ny SNYNYRAZOALX AyStS FI Odz G ABS adzyld Ay OfdzaAS ny
BSNRATFTAOI NONBRAIdzadHAY QXS y (i | NB -cFeditpBl seReStruy’ S OS a | Nz

tflydZ RS ny@NoNYNyid AyOf dzR SiinstrQdtiv,peactid 2lerspagiglititg (i N
I A0 dZRESYOAE 2NID | OS| & kdzyS &G IZNE HORAYILO (NG nRS  Foy dat N L
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ONBRAUGS 9/ ¢{® tNIOUAOI RS &LISOAIFtAGFGS

S
SOOASGNOAE 2N O2YSNOAIESE I ONyYyR OF 20ASOGAG Odzy21t
SO2y2YAONO®

. STUDIIUNIVERSWA 59 [ L/ 9ba(

[.1. DOMENIUL MANAGEMENT, SPECIALIZAREA MANAGEMENT

/ hat 9¢9b19 DI9bOw![9
a. / dzy2t 60 SNBHI =6 & ydxBX SAISINES I 02y OSLIi St 2NE (54

> @ =

YIyr3SYSyiddzZ dzAs nyoSt SISNBI 0A dziAt Al NBFE

OF LI OAGEFGSE RS 2LNIOAZ2YyFEATFNB | Odzy206iA
manad SYSy G dzf dzA > o1 StS O2ydGlFroAft AGNODAAZ o6F1 S
I F LI OAGLEGSE RS | Odzt $3S8Ss OSYydNItAT IS |yl

RIS RAY YSRAdzZ SyR23ISy abeirelddn;ASy |t FANY
[ dzy 21 G SNBI o6A dziAt AT FNBI aArAadSYSt2N Ay¥Fz2
lOAEAGEGSE RS | O2Ydzy A OL0 0 Ay d&VD Igdey @ (h Yt
I NHdzYSy i O0GAAYODAFTAOT

PGAEATIENBLE YSUG2RSNRING $ Anyi SEYRONB 12 NF gy i BS)
 AdzYF NBIF NB&aLRyaloAf AGNDAA O6A NAR&OdzZ dzazs O

Comportament etic, responsabil;

[ F LI OAGEGSE RS I ARSYGATAOL RATFTAOMZ GNOAE S

[ F LI OAGLEGSE RS | SEFYAYylL O2yaSOAyoStS dzyz2

[ FLI OAGFGSE RS | O2yRdz0OS LINROSaS éJSOATkO

ny 3SySNJI f A I fgnYl yal2 D3 NEHE dZAST  rvy2 RSBING Glxd:
COMPEIb19 59 {t9/L![L¢!¢O9

[ LI OAGEGSE RS LINBGAT AdzyS | FSy2YSySt 2N §

a.

o

a0 GAaGAOS 6A GSKYAOA aLISOATAOS RS YIylr3as
[ dzy 21 &G SMNBIE 2N2 BAISOAL € AT GS OA | 0Af A (imadagdrial;
I P L OAGEGSE RS | LINRBASOGESE FyFtATEF ©A NI D
A nyoStSaASNBI GSKy2f23AAL 2NJ
S

/ dzy 2 6 G SNBI &

OF LI OAGIEGSE R I 2NBHGSEd TS OB/ RIIZOSs oMy GiFdes
costurilor;

[ F LI OAGEGSE RS I FyfATF YSRAdZ AYyGdSNYy oA
optime;

DS&aGA2y I NBIF SFAOASYGN | NBadzNBESE 2N NHE SN I
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g. / LI OAGIGSE R
'.F

I LINPASOGESE yFftAT Il O6A STA

ASYidN | AyadNHzySydaSt 2N aLisS
OSLIWiSEt2NI RS 6T N ny R2YSyaA

B LILBENZNIYSY GINLI A FNa dzNA £ 2 NJ

02y aSNBI NBI o ' YSE A2NI NBF YSRAdzZ dzA T

OyoSft SaISNBI o OF LI OAGEFGSE RS AYLX SYSydl N
/' F LI OAGlFGSI RS S@Ifdad NB oA O2yidNRt It | Of

S

P GAEATFNBE STA
[ dzy 2t G SNBI 02
/ S NB 2
A

A

dzy 2 8 G SNBF O

= < O

. Capacitateadednf AT N 6A NIOA2ylfATFNB | &aA&adSydz d

.L[L¢(2L /hDbL¢L+9 {t9/LCL/9 twhCO{LOL

o o

f.

{GNLINYANBI tAYOF2dg dzA $02y2YAO 6A YIyl ISN
LI AOF NBF dzy2NJ O2yOSLJiSs G4S2NRA O0A YSG2RS
managementului;

LOoATAGIEGSE RS | F2NXNdz IS F NHdzYSydlF oA AYL)
2L NIidzyS 6A STFAOASYOHST

Capacitatea de a evalua independent un fenomen complex din domeniul managementului
2NBFYATFODAAE 2N SO2y 2 YA Ote pebaz®adalitei; F 2 NI dzf |
LYAODAFGADGN ny Fo02NRFNBF dzySA LINRBof SYSS ny
management;

[ F LI OAGEGSE RS | LISNOSLISE FylFtAT Il 6A dziAft
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/hbaLb! ¢! [ 5L{/Lt[LbO[hw

MICROECONOMIE

4 puncte credit

/ dzZNBR dzf dzN¥'NNBO6GS nyadzmAiANSIF R ON { a
ddz0 RAGAT AdzySIF aAONRSO2y2YAST LINBOdzy 6A R

w

MATENATICI APLICATE IN ECONOMIE
5 puncte credit

I NB ny OSRSNB nyadzwiNBF RS ONGNB &addzRSYyoiA | y21
G4S2NR I LJN.E(‘)I-(‘))\fAuNDAszJZ a0FGAa0A0ONZT 2LISNF DA AOIF
LIN OGA OS> y20AdzyAfS (S2NBGAOS nyadowAidSo

DREPT
4 puncte credit
hFSNN &ad§dzRSYyoAf 2N Odzy 2

o0 A )\ymauéyalof\té LISy
GAAG2FNBE RS F3SyoiA SO2y2
S oA

0S
AOA® I datigf Y MTS O OMU 2)
fS FT2NXSIFT N RSLINAYRS

NBIfSYSYGNNRE 2N £ ST ¢
concrete.

BAZELE INFORMATICII
5 puncte credit

' NY¥NNBOoGS nyadzwANBLF 02y O0SLIi St 2 NireeR Salcudatoarélor pelidnalel v
nyadz ANBI Y20Adzy At 2 NJ Fdzy RIF'YSyGFr S LINAGAYR aradas
LJNJ\)va))\LJI-féfZNJ LINEPRdzAS LINPINI Y RSAGAYIFGS Fdzi2YLIl G
deO f Odz iF6SEFNI A LINRPANIYS LISyidNHz LINBT SydiNNR O
.1 %[ 9 /hbe¢! . L[LE(ALL

5 puncte credit

I NYNNBUGS nyadANBI y20AdzyAf 2N RS o1 N LINAGAYR
2NBFYATIFNB 0A TFTdzy ONBAY IdNB (ilNo@2Yy (i 6 Af AGNDAA FASO]
9/ hbhaL9 ahbb5L! [ (

4 puncte credit

S5AA0ALIX Ayl IINB ny @OSRSNB
R2YSYA dz NBfFDAAE 2N SO2y?2

I A 3dzNF NBF  OF RNHz dzad O
v
YEYAFSAadGrdS ny $02y2YAl Y2yR

08 AYGESNYlIOAZ2YI{dBZ
AFENT ny aLISOALE ny

[La.! 9bDJ[ 9 %( L ¢91 bL/L 59 /ha;bL/!w9 L
3 puncte credit

' NYNNBUGS R20NYyRANBF RS ONGNB &idzRRSyoA | dzy2NJ
aplicaref I R2YSyAdzZ SO2y2YAOT F&AYAfFNBI &0NUzOG dzNR 2
O2Ydzy AOF NB SFAOASY(INZ FANBFraONX 2LISNIIGABN O6A O
FRYAYA&({iNIDASO

MACROECONOMIE

4 puncte credit

DAAOALX Ayl dNYNNBUUGS nyadANBI RS ONGNB &GdzZRSyD.
ddz0 RAGAT AdzySIH al ONRSO2y2YAST R26NYyRANBI RS ONIG N

I LJX AOFDAA LINI OUAOSCD

CONTABILITAT a! b! DOwL! [ (

5 puncte credit

I'NSE ny OSRSNB R20NYRANBI O2YLISGSyoSt 2N LINAGJAYR
FAYEFYOAINBT OyadzwANBIF dzy2NJ AYAdNHzySydS LISy dNHz Y
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structuriloNJ RS 023 GdzNK S6A | LINAYOALI £ St 2N YSi2RS RS O

{e¢reL{e¢L/( t9bc¢w! ! C!/9wL

4 puncte credit

RAAOALE Ay SA a dzy 0S

YSyadz2NF NBI FSy2YSy-SiO2NI2A OIS]N.HG)SQ[ f@QSMJ—e%fcﬁﬂéchpztdl
@St SdzNP LIS Wa okzoM I\}{SEI-)/F?C“J\I-I-FV{N\bkzt)\dz)\ Y 2 S
RAOFG2NAEt 2N SO2y2YAOA O6A RS Ayl

BAZELE MANAGEMENTULUI

5 puncte credit

I'NB ny OSRSNB LINBI Syidl NBlI F2yRdzZ dzA  LINRAY OA LI £ F
modern,RST @2t GF NBI dzy SA INYRANR &aA3aGSYAOS O6A FIF OAf A
O2yRdzOSNBI oA FyRYAYORAT RINKNSO T 2288 O12Y 2 & dzP FHFRANRYD NS K
RST @2t GFNBI RS FLIWGAGIZRAYAS oAfAGNODA O6A O2YLRNII

SISTEME INFORMATICE CU BAZE DE DATE PENTRU MANAGEMENT
5 puncte credit

' NY NNBUNBSF nYZ2B20RAGNDAT 2N RS ISAGA2Yy I NBE STFAOASY (!
3SaidAdzyS | o1 St2N) RS RIGS o6A | YSG2RSt2NJ o0A
AYF2NXYIGAOS LISyidNdz O2yRdOSHF @E2GSREG NsLI QHND dzt |
AVF2NYEGAOS LISyidNdHz 02y RdzOSNB ny O2yRADAALS

Internet/Intranet.

t{LIh{h/Lh[hDL9 hwD!bL%!'12Lhb! [(

4 puncte credit

' N¥YNNBOoGS FFYATAL

2NBFYAT I ODA2YyL ST |ay£®7x\||ﬂsLJSNﬁmDyAﬁBmxszKayost

YABStdzZ YIylFr3ASYSyldzZ dzAi 2NBIF YAT FoA2y | f > ANBTZ NBIAVA

F2NXYIFNBIF dzy2NJ | 6Af AGNDA O0A RSLINAYRSNA OIFNB aN |
R

AAAAAAA

OF LI OAGLE GS S I GNYRdzOS Y2RStStS (S2NBGAOS I |
[La.! 9bD[ 9%(COMUNICAREB L/ L 509

3 puncte credit

{02zt RAAOALX AYSA S&GS NBLNBISyGri RS R20NYyRA
O2Ydzy AONNRA ny 3ISYySNrfts Odz I LX AOFINB fI R2YSyAd
engleze, realiz&l Ol LI OAGNDAA RS OQYdZ)/)\OI NE STFAOASYGNZ

u
FOGAGAGNDAES RS YIylF3SYSyld O6A FRYAYA&UNIODASO

SISTEME TEHNOLOGICE
4 puncte credit

5AA0ALX AYyF {A&GSYS (SKy2dzzENDS Ol dehdiak révifidsR ISl b &
LINEOS&St 2N (SKy2f23A0S 8A OFNYOGSNRAGAOAES Ayad
RS ONBIGAGAGIGS O0A AYy20INB GSKy2f23A0N®

TEHNICI MANAGERIALE
5 puncte credit

BAG0ALI Ayl dINFNNBOYRdzALINST ENAYVRRA LIt RS Odzy20iGAy
YSGi2R2t23A0 |t FANNSAT FEYAEfAFNRTINBI adGddzRSyoA
LINA 2 NR G | ny YIFyl3SySyiddzZ FANNYSA degyolta®e yhéi §andirdzt
AAaGSYAOS oOA FLOAEtAGENBI FT2N¥YNNRA dzySA 02y OSLI0
dzy 2 NJ 82 OASGNOA O2YSNDAIFES O2YLISGAGABST F2NXI NBI
YEyYyF3ISNRIYIFE SNO 0INRY Lldzy SNBI ny RA&0dzoA S I dzy2NJ O

I
A
S

BAZELE MARKETINGULUI

4 puncte credit
19



' NYNNBUGS FFEYAEALFNKT F NBI addzﬁéyof\fzm Odz LINRGE S
OS&aGdAl ny OFRNHZA OGAARSSYEN]L SORAYAYKROSTANYBRKI
2NBIYAT FODA2YyEE S LINBOdzY 04 YlylaéYSyddzf complatarddly |
Odzt G dz2NRA S02y2YAOS | &adGdRSyldzA dzA LINRY aAadSydH

Marketingului.

CLb!b19 D9b9w![9

3 puncte credit

+AT SFT N addzRAdzZ LINRPoOof SYSt 2N GS2NBGAOS ES FAYI Y1
LALFONS O2yRADAAES LI NANOASAITI S@2tdzoyOpADARS SEANE
Ay aiAaidzo Ao ySOITNME/Y YWOSROIIN A aYdzZtE FAYEFYOAFNE LIREAGAO!I

ECONOMETRIE
4 puncte credit

' NYNNBUGS LINBT S
O2yaidNHA NS = N;é
LIN2 INF YSE2NE &40

Vil NBF ©6A ny&adzANBL RO RGNS D
T 2f @ NBIF o06A dziAf AT NBF Y2RSf Sf 20
SYINAAE2NI RS LRftAGAON SO02y2YAOND

5w9t ¢ / haow/ L! ] Lb¢9whb L Lbe¢Owb!aLhb! |

3 puncte cedit

Are in vedere prezentaredJNRA Yy OA LI £ St 2NJ AyaidAaddzooAA S RNBLI
YFEYyF3SNRFE Nd

9bD[9%( t9bc¢w; a!b!D9a9bc¢ L
3 puncte credit

' NYNNBUGS nyadwANBE RS ONGNB &G dzineimriadministritiy, Yié | 2
FFFOSNRA ny f€fAYOSl Sy3atSI N FaAYAflNBF &G NUzOG dzNR
O2Ydzy A Ol NB STAOASW}NZ TAN‘I-éONz 2LISNF GAON O6A C

R20NYRANBI ¥HSkIWDINAT & 103Nk i SOSA 6A | dziz2zy2YASA n

Lbx9{¢LoLL Lb¢9wb! alLhb! [ 9

4 puncte credit

SAA0ALIX Ayl INB ny @OSRSNB | aA3dzNI NBIF OF RNXz dzA 02
baza decizilor &€y 2 YAOS ny R2YSYyAdz AYO2SaGAORA ALIRINY (0 NB G
LINBT Sy G F NBI NRfdzf dzA UA AYLRNIFYyGSA FfdzZEdzZNRAE 2 NI F
LINE OSadz dzA RS 3t 206 £ AT I NEBNJ TINEE &YX 1 NEIF Y A i RAZO60 SzN
SELX AOFNBF FIOG2NAE 2N RS AyFtdzSYyiN ny 2NASyil NE

L2t AGAOAE 2N RS FGNYISNBE + Ay SSadAlAA tn@sid fléoairfaN A y
Y2YRAIFITS RS Ay@SadGdAiAA A0GNFrAYyS RANBOGS UA SELX 2
NEYNYySI aoONo®

9/ hbhalL! Lb¢9Dw(wLL 9! wht9b9

4 puncte credit

I'NE ny @S NE nyadzANBF RS ONGNPR aVdzZRISTOHX S yF (i dai 2
LINE Rdzd St 2 N J OA ASNIAOAAE2NE F2NNINBF dzy2NJ FoAf A
F ONBRAGINBF OFfAGNDAAZ R2ONYRANBF dzy2NJ Odzy25iAy
ONYRANBIF RS I0AfAGNDA LISYyGdNHz FNX2YyATLFNBF 06A

AYOSNYIFODAZ2YIE ny R2YSYAAE S a20A1t8 6A 802y2YAOS8

BAZE DE DATE |

5 puncte credit

' NYNNBUGS &0dzRASNBE 6A nyadzANBL zaté dniaRairA f prodared) S
AYLE SYSy (Gl NBIF 6A SELX 2FGFENBEF | LX AOFGAAT 2 NIsdeidld 2 N.
Insusirea si utilizarea SGBIi Relational FOXPRO pe: Nivgf 1 G At AT G2NRA 61 1S RS
Progranatori in limbaje de programare 4 GL.
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ECONOMIA TURISMULUI |

5 puncte credit

5A40ALIX Ayl dzZNYNNBUGS aN 2FSNBE 02y OSLIIS 6A ARSA
LINAY NBFfATIFNBF dzy2NJ LINPASOG S ARAS \NNEE SIsdz LBNGBZO d4Y't
practicii in turism.

w»

5w9t ¢ CLb! b/ L!w L CL{/![ wm

4 puncte credit

5Aa0ALIX Ayl dzZNYNNBUGS SOARSYODASNBI NRfdzZ dzA O6A TFd
0S2ZNBGAON 6A LINI OBA ON SF YA YISNRBdeoyA AN dd $ YOANT Y2y
AYGSNY oA SEGSNYy:I O2y(iNRtdzZ FAYIYOALFINE SGI1T Adzy

0dzZASGIF NN | aidl GdzZ dzZi NRYNYSX dAaidSYydzZ OGSy AddzNRE 2N
[La.! L /hw9{thb59be( /ha9w/L![( Cw!b/9%( L

3 puncte credit

w [ Q20GSyiA2y RQdzyS O2YLISGSYyOS RS O2YLINBKSyaj

francophonie et ses particularités linguistiques et économiques
w [ S RSQOSt2LIISSPP8 RQdzf SOO&NBISEY FNIyelAia Sy
littérature économique

w [0Q200G8yiiAz2y RQdyS O02YLISGSyOS RQSELINBaaA2ys f

[La.! iL /hwo9{thb59bae( /ha9w/ L![( D9wa!b( L

3 puncte credit

hoASOGABSES SUHNNVANBRD F2INKHE MBI RSLINAYRSNRAE 2 NI LINT (
FoAf AGNODAEf 2N RS O2y@SNEIODAS LIS GSYS d dz £ ST ny.

R2YSYAdzZT ny&adzANBI dzy2N) St gN&®y (1S RS OdzA G§dzZNN 6 A

[La.! L /hwo{thb59ba( /ha9w/L!'[( {t!bLh[( L

3 puncte credit

5Aa0ALIX Ayl dzZNYNNBUGS RST @2t NS O02YLISGiSyiSA RS
dezvoltarea competentei de intelegere orala si scrisa in domeniul economic in lirab#lsyp dezvoltarea
competentei de exprimare scrisa in limba spaniola.

MANAGEMENTUL CALITATII
4 puncte credit

+A1T SITN n
A &SNWAC

alb!D9a9bc¢ | [ twhb5}/212L9L LbS5} {¢wL!'[9 ;L [ wo{, wj
4 puncte credit

I'NB ny O@OSRSNB LINBTSyidlFNBIF LINRof SYSt 2 Nd i6@Bintlerd | f
AYRdza G NINBTNZ YRERNA VA nydNBLINKRYRSNAA O0A | LINBOSad:
NYUGNBLINAYRSNAASZ OF AyaidNdzySyid RS LldzySNBE ny | L
LINE RdzODA Ll = OF LI OAGlI GSF RS LINRB®AzOO02 & § dzWJy i SI2 R 820 BIN.
resurselor materiale, etc.

POLITICI SI STRATEGII DE MARKETING
4 puncte credit
I'NB ny OSRSNB FFIYAfAFINRT I NBF adGddzRSyoAf 2NJ Odz St
Y Sy'DAI LINFO2 OURUIMGENN L& (A1 A O-uiléii @eNdarkeBing YalinstiurSeint/dg’ domdvare Y
- O0Sad2NI LREAGAOA® Oy O2yGSEG adzyd FyrEATFGSY
LINE OS&adz RSOAT A2yt oA NQSS u%hﬁdwﬁé&luﬂdﬂ\ﬂ&m@nte dle Onganigaked N
FOGABAGNDAA RS YINJSGAY3 | FANNSAO®
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tw9xL%L| b9 9/ hbhalL/ (
4 puncte credit

' NYNNBUGS LINBINGANBI ny R2YSyAdzZ | OGABAGNOAA LIN
tehnici adecvateRS LINBOA T A dzy S 6)\ I dzy2NJ AyaididNHzySyidS O2NE
ONNEBNI a$85 ad0dNHzOGdzNBFT N &4NIGS3IAA 6A LREAGAOA SO
RS LAlIONO®

D9{¢L!b9! CLb!b/Lw( ! CLwa9l

4 punctecredit

I'NB ny @SRSNB nyadzwANBlI y20AdzyAt 2NJ RS GI-TN LS
204 SN NBF aGNNAA FAYLFEYOAINB 06A YSYDAYSNBIF SOKAM

9bD[9%( t9bc¢w, a!b!'D9a9b¢ LL
3 punctecredit

{O02Ldzf RAAOALA AYSA S&adS NBLNBITSyidld RS nyadzA N
FTAYLYOAENE RYAYAEAGNY GAQGS RS FFFOSNR ny fAYGl

R2ONYRANBI O LUOD ANBN BSAFM ORS yANwdzyF A NBI aONZ 2 LISNI (A
RS YIylI3aSYSyis 200AYSNBlI FfdzSyoSAsz aLRydlySAiND

afaceri.

tw!/¢L/( 59 {t9/L![L¢! ¢

3 puncte credit

ObiectiveleRA & OA LX Ay SA &adzyli NBLINBT Syidlris RS FAEFNBE Oc
LINBGNT dzi § ny LI FydzA RBdzNEydZNRo NRYSU YT (A LaShy” inN&ig N-oyNdixt Ny
dzy 2 NJ 0 A f ;Ouuzlye;\ OUMIND K A ABR /A OF RNHzZ FANYSA o606+ 1 SA

9CL/ L9bwa! Lbzx9{¢LaLL[ hw
4 puncte credit

' N NNBUGS nyadzowANBlI RS ONGNB a0G§dzRSYoA | dzydzhi & A
GSKYAOAETS RS S@lfdad NB SO2yAYWCNMGAaDAXAYYY @ORIYNRN O
C2NXYI NBI dzySA 3INYRANAR y2A O0A f23A0S I QGAAG2NRTL 2
Oy &adzo ANBIF YSUG2RSE2NJ OA Y2RStESt2N)J SO2y2YAOS oO6A Y

POLITICI SECTORIALE ALE UNIUNII EUROPENE

5 punctecredit

hoASOGABStES RAAOALIX AYSA GATSIFTN RS&aONRSNBI dinLINR
perspectiva politicilor sectoriale; aprofundarea, in analitic, a modului in care se pot aplica la nivel sector
Fdzy RI' YSY (St S O2aSFIvh dzSt § ¢t SA ANYSENNNAA SdzZNR LISY S«
NEGSNDOSNIODAAE 2N aSOG2NAFES +ES RSOATAAT2NI | R2LJ
comunitare.

BAZE DE DATE Il

5 puncte credit

OyoSft SISNBI Y 2ppkdtadeq sizlezvdliBréald® dpiafil-chi laze de date, Insusirea si utilizare
SGBRului ACESS 2002 si SQL in dezvoltarea de aplicatii cu baze de date.

ECONOMIA TURISMULUI I
5 puncte credit

' NYNNBUGS aN LildzyN 1 RAALRAzZAORNI @i $2RS y I8 & @ NI O 3
G§S2NAA OFNB Fdz Rdza fF &aLR2NANBI STAOFOAGNDAA LINJ
LINA @S&aGS O2Ydzy AOFNBI 6A RSToFGSNBI  ARSRA tugshil NS5 T

W2YF YAl 8A nyGdNBI 3l fdzrSo

5w9t ¢ CLb! b/ L!w L CL{/!'[ ~H

4 puncte credit
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4 A A

' NYNNBUGS SOARSYOASNBI NRfdzf dA S6A TFdzy ODAAL 2NJ Y2
LINY OGAON | Ayadaiddzoart 2N GGSNNBNI A yST (HHOR Y FS0AS N SSTALY
SEGSNYS O2yiNRtdA TFAYIYyOALINE SOFTAdySI FTAaOlt Nd

a0 Gdzk dzA NRYNYS dAa0SYdA OSYAGdzNAE 2N 6A OKSt (i dza

[La.! L /hwO{thhBOICw! b/ 199 wLL!
3 puncte credit

[ Q20GSy A2y RQdzyS O2YLISGSYyOS RS O2YLINBKSyaarz2y
francophonie et ses particularités linguistiques et économiques| S RS@Sft 2 LJLISYSy i R
f SOGdzZNB Sy T Mé& docainéntatiorSogns 18 duratiReQédpnomiqlie [ S RS @St 2 LILIS
O2YLISGSYyOS RQSELINB&aaAzy SONRGS OSYyiGNBS &dzNJ t I O

[ La.! iL /hwo9{thb59bwa! /Jhaow/L![( D9wa! b( LL

3 puncte credit

I NYNNBUGS F2NYENBF N X 2RELIA2 O A K5+ RBSIIEAFRS | NB 2
RS O2y@SNEIFIDAS LIS (GSYS dd dzZl €t ST nyadzsANBF dzy 2 NJ
nyadzoANBlF dzy2NJ St SySyidS RS C)dztﬁdzNN OA OAGAT AT LI O,

[La.! iL / hwoAhadbwOb[ ( {t!bLh[( LL

3 puncte credit

Are n vedere dezvoltarea competentei de exprimare orala in limba spaniola in domeniul economi
dezvoltarea competentei de intelegere orala si scrisa in domeniul economic in limba spasinlaltarea
competenteide exprimare scrisa in limba spaniola.

a!b!'D9a9b¢ Lb¢Owb!aLhb! |
4 puncte credit

I'NB ny @SRSNB LINBT SydlFNBF GNNANGAZNRAE 2N SaSyoail
9dzNRB LISY S {!'! O8A WILRYAI X ﬁeé [ YA2)E 103 SNWER O OR QI I0A &8
2LISNIoA2Yy I EATI StSYSydGS YFyFaSNRIES dziAat AT 4GS |

n
O2yOoAydzidzZ dzA ©6A YSG2R2ft23ASA  YI-YSESRSBSyzaZ o 10
Ay i S Nd/de nbvhow.

MANAGEMENTUL RESURSELOR UMANE
5 puncte credit

P NYNNBOGS FEYAEAEFNRT FNBIF &a0§dzZRSyoAf 2N Odz 2 & SNA ¢
STAOASY(HNS I NBadzZNESE 2N dzYlyS ny &al0viBA © 2/0 dxNB &N
F2NX¥ST S 6A aN OdzZ GAGS tF FASOFINB LI NIGAOALIYG OF |

MANAGEMENT COMERCIAL
5 puncte credit
t NAY | OS
ySOS&aAidN

alb!'D9a9b¢ Lb{c¢cLC¢C} aLhb! [
4 puncte credit

' NYRNNBUGS Odzy2t 6GSNBIS nyoSt SEGNE2 Y HSEA i LONR2Tydryt i
t S3AatGADOS O0A TFTdzyOoA2yltS8s  LIREAGAOAE2NI 8A 2
LINKRYOALIAAS LREAGAOA O6A LINIOGAOA RS YIyl3ISySydi
F 62 NRIFNBI AA8GSYAON F YSRAdZ dzA S$02y2YA0s 420Kl
RSLINAYRSNAR LISYi(dNdHz 2 ONO YIA o0dzyN 6A NILARN AydS
LE Y AYGSNY 6A AYGSNYyloA2ylf o

ANALZA ECONOMICGOL b! b/ L ! w(
5 puncte credit

+AT SFEI N

i ny ANB I y20Adzy AFRA2YNI yROBA | oNKBT N5 Al €2 NOYyF FNESA- T
FyFrtAl S O2 i S Ainangidrdiedidtenta |A dnanbihefi 2. y 2 YA O 2
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 hwo{thb59ba(L DD !|[Cla/l. 9w I9bD[ 9%( L
3 puncte credit

{ O2 LJdz RAAOALE AYSA SaidS nyadziNBI RS  ONidahchr, & i
FRYAYA&UNI GABE RS FFIFOSNAR ny ftAYO6l Sy3tST NI I|aa
capad i NDAA RS O2YdzyAOFINB SFAOASYdNZ TFANBIAONZT 2|
YIEYylF3aSYSyGs 200AYySNBI FfdzSyoSAsz aLRyiGlySAGNODAAZ

afaceri.

MANAGEMENTUL AFACERILOR |
5 puncte crdit
5Aa0ALX Ayl &S | RNB&ASITN ny LINRAYdzZ NNyR OSt 2N (
AYUSNyIOAQYItSCD | Ny R dzy 0623104 O2yoAydai AydSNR
Fo2NRSFHT N FaLXS00S5tS OS5 BN OWINN NA X LI NIiiHAyaih S No & § 2 NJ
2NBIYAT I NB I-fé O2YSNDbdz dzA AYyGdSNYylIOoA2y T LINRY2Q
YSI2O0ASNAE 2N AYGSNY I DA 2Y KIYSAR NGITH d2l SN deRpotingdtdSNdz
6Lk SONYyR RS t LINBINGANBE YNNFAA LISydNHz SELRZ NI =
Odz 2 LISNJ DA dz RS F&A3dzNF NB LIS LI NODdzZNBE SEGSNY o
2
f

K
w»

AYUSNYIOR2FLIENI OAdzy Af 2N O2YSNDAIES O2Y0AYylrGS 6A
f AOAGEFODAALE 2 NI

Lbx9{¢LelLL Lb¢Owb!alLhb![9

5 puncte credit

5Aa0ALX Ayl dzZNYNNBUGS LINBT Sy il NBI NRf dzf dzA a A A Yl
mondiala si in cadrul procesului de globalizare; prezentarea structurii si tendintelor fluxurilor mondiale d
investitii straine directe; explicarea factorilor de influenta in orientarea fluxurilor mondiale de investitii
straine directe; prezentarea paiiflor de atragere a investitiilor straine directe; analizarea pozitiei Romaniei
in contextul fluxurilor mondiale de investitii straine directe si explorarea de variante de crestere a intrarilo
de capital in economia romaneasca.

PROIECTARE SISTEME INFAORDE

6 puncte credit

t NEINGANSBI d0dzZRSYDAT 2 NJ r]y R2YSyY A dz FyFeAT SAZ L
AAAGSYSE2NI AYF2NXIEGAOS LISy Nuz OEYRdzOSNBI I OG A DA
alte activiNo A RAY Ol RNXz SO2Yy2YASA YIOA2YylIfS®d Oyadzai
LINBf dZONNNRf 2NE Y2RStI NBI t23A0N 06A H\TA“NZ LINE A
metodele sistemice. Sunt studiate indetali$i 2 R2f 23AA{f{ S RS LINRPASOGI NB L.

¢l wL{a Lb¢Owb! alLhb! |

5 puncte credit

y RAAOALE AYSA FYAYUGAYY R

2NJ YSi2R2Z IR YES NINK WA 3R (RS

AT NNRA | & dzLINT LX F yAFAONN

g2t GFNB F FFlF OSNAE 2 NDEt ot 6 A Y
R a

§ AYUSNYlFoA2yLtATFNB |

S5wo9t ¢ [ a; b/ LL L {9/ ,wL¢(2LL {h/L!'[9 m
4 puncte credit

I NB ny OSRSNB nyost
dreptului mdzy OA A O A d
I LIN2 Fdzy R NB I dzy
a20A1FES LIS LX Ly Ayl
NEALISOGABE SdzNRLISIH Y

ISNBI LINPGESYIGAOAA &20AL
GNODAA &a20AFfS OA SOARSYODA:!
AYLENIFYydS 6A y2A a48$3vySyds I
0 SNY I waigis I (028 1S OF dziR WS | yYedzy D
Ft Ydzy OAAT /dzy2+ G SNBI LINB D

N X

MANAGEMENTUL IMMRILOR

6 puncte credit
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' NYNNBUGS RST @2t GFNBI Odzy2t+ 60 BINR X dzr R B Iy R LJIE NIA NB
specificul managementului IMMzZNRA £ 2 NE RST @2t GF NBI Odzy2F 6 i SNAA LI
IMM-urilor prin fonduri ale UE.

{¢w! ¢9DLL 59 CLwa (

6 puncte credit

Are in vedere prezentarea fondului prinkif RS Odzy260GAyDS LINA @dadfﬂeomtﬁ:d\l.]ij
Yy3G2R2t23A0 AyGS3INI G2NJ LINKGAYR FdzyREYSyil NBLE §
O0StS YIA NBtSOlIyiGS SELISNASyoS d&tae/ i SGATFGES RS € A

MANAGEMENTUL SERVICIILOR

6 puncte credit

5Aa0ALX Ayl alyl3SYSyidGdZd &SNIBAOAAL2NI LISNNAGS ny
domeniului specializag sectorul serviciilor.

MANAGEMENT FINANCIAR
5 puncte credit

Cursul pezA Y GN LINAYOALI £ SES LINRPOoEfSYS O0A LROSYOALF T St S
2NHI yATFOASAST RAY LISNBRLISOGAGE AYyGSINNNARA SdzNP LI
oFTIFGS LIS Odzy206iGAyoSao

/ hwo{thb59b=a( 5&. !l CO9bDEwWL.LObLLU L
3 puncte credit

Oy adzsANBIF RS ONGNB ad styDAflnanuaf adm:mlstratldztdejﬂfaceﬂmﬂnybﬁY
Sy3t ST Nz +FAaAYAEfFNBF &GNHZOGdNAE 2N AN YIGAOLHES, | ¢
FANBI aONX 2LISNFGAOBN oA ONBFG2FNBE ny fAYO! S)/EI‘
ALRYyUGlI YySAGNOAAZ F OdzNF GS0oSA 0A Fdzi2y2YASA ny 02Y

PROIECTE ECONOMIGE ! . hw! wo! [/ w(wLL 59 [L/9b2a(
10 puncte credi
OyadzANBI FoAfAGNDAEf 2N ySOSAlINB NBIFfAT NNARA OA &

MANAGEMENTUL AFACERILOR Il
6 puncte credit

5A40ALX AYyF A4S FRNB&SIT N ny LINRYdz NyR OSft 2N
AyusNyloA2y| tEPOSNPRY diy 7032LE|$NR7\a07\LJf Yy NE OdzNA c
Fo2NRSFTN aLlSO0GStsS OStS YIA AYLRNIFYydS FfS R
2NHI yAT I NB |fS O2 YSNDdzt dZA Ay d SNY I ®RE2 YINSH NINNB2 @
YSI2OASNRAE 2N AYGSNY I 0OA2Y KIYSAR NGITH dRISNHE | QIBYF GigtdSNdz
6L SONYR RS fF LINBAINGANBF YNNFAA LISYyidNdz SELR NI =
cudJSNI DAdzy S RS | aA3dzNI NB LIS LI NODdzNBE SEGSNY o6 A
AYGSNYIFOoA2YyFEST | 2LISNIoAdzyAf 2N O2YSNODALFES O2Y0
f AOAGFDAAT 2 NI

MEDIUL DE AFACERI DIN UNIUNBAHEU 9 | b (

4 puncte credit

+AT SFT N RSALINAYRSNBIF LINAYOALI fAf2NI RSGSNXYAYI YDA
J3t 20t AT NNAN KRBT HBASKPIF f RIYNNBXzy N Odz aidzRSYyoA A |
economic al mah ASNRAf 2NJ O2YLI YAAE 2NIT FyFfAT I O2YLI NI (A
Odzft GdzNF f AT (SKy2f23A0Ax tS3rfAT SGAOA O6A FYOASY
leadershipdzf dzZA ny O2YRADAAES y2AA SO2y2YAAO®

Dw! CUMWYLTIMEDIA

6 puncte credit

S5AYGNBE 20ASO0GAGSES RAAOALI AYyShA FYAYGAY nyadzAal

R2O0dzYSy G St 2NJ Ydzf GAYSRA I -urievebt LJdzo £t A ONNRA | OSad2 N
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SISTEME DE TURISM

5 puncte credit

' NYNNB UGS
3

O day DG & FINTA L ysr NE Y2yidly o6A RS f Al
YSi2R2f 2 S

ASA LINAGAYR FGSadlNBlF adlroAdzyAt 2 NI ( dzNR
5wo9t ¢ [ aj;b/LL L {9/ })wL¢(2LL {h/L!'[9 H

4 puncte credit
+A1 SFHTN

nyoéf SASNBI LINR Ot SYIABA GAFA S3@20/A2 YIAST nR/S LIS
Ydzy OAA O0A &SOdz2NAGNODAA az20AltS 06A SOARSYDASNBI
)\YLJzNJJIyué OA Yy2A &aS8S3YSyidS |fS RNBLI dzf dzi pe Yldry O A
AYUSNYIFoA2ylf O0A SdNRPLISIFyX Odzy adzyi RNBLIGdzZE O2¢€
Ydzy OAA S Odzy2F 606G SNBIF LINSBGSRSNARE 2N SaSyoialtS S

[.2. DOMENIUL MARKETING, SPECIALIZAREA MARKETING

COMPETEYI 9 D9b9ow! [ 9
a. /| dzy 2 8 0 SNBI =S nyoSt SASNBI oA dziAft Al NBIF
Y2RSt St2NJ 0A YSG2RSt 2N aLISOAFAOS YLyl 3asSys$s

b. [ L LI OAGEGSE RS yFfATN 6A &AAYGSIN e ¥Sy:
C. [ FLI OAGEFGSIE RS FdzyRFEYSY Gl NBX St 62N NB
d. [ LI OAGFGSE RS S@Fftdzk NB I STSOGSE 2N AYLJ
e. oAt AGIGSE RS Y2GAQGFENB O6A | yidNBSWHNE AT | D

I FR2LIXGF NIYLAR 6A SFAOASYd RSOATAA YIlyl3S

f. [ LI OAGEGSE RS I I R Zakdibidon&krSdtolyriphrd & G NJ G S3.

g. [ LI OAGFGSE RS S@Fftdzk NB I FOGAGAGNODAL 2 NJ

h. [ F LI OAGE GSE RS LI I yAAFT AU NESS A&00ANRL YT S AGCKNAZY 0l

i. I LI OAGEGSE RS | LINBftdzk 0A dziAf ATl Ay¥F2|
economiceF Ay I YOALF NN &addGl G0AadAONZT SGOo

j- LoAfAGIGSE RS F nyOdz2N) 2F Ay 2@ NBtehnicilor y A ¢
ALISOATAOS RS adGAYdzZ I NBE ' ONBFUGAGAGNODAA ny

k. Abilitatea de a conecta cazurile practice la principiile teoretice.

/[ hat9¢9b19 59 {t9/L![LC¢C!¢9

a /LI OAGIGSE RS I RAFIy28GA0F &aGNXrGS3ad YS
b. Cu2 I 8 G SNBF LI NIAOdzE I NAGNODAE 2N RAFSNAGSE 2 NJ
c. / dzy2l G SNBI LI NIOAOdzE  NAGNOAT 2N I OGADBAGNDA
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d /dzy2 6GSNBI Y2RIFfAGNDAE2NI RS FRILIGINB | |
dyt YAO oA 3It206FtATFAOGT

e. /LI OAGlIGSIE RS FdzyRI'YSYydlrNBx St o02NIFNBE 0A
strategiei de marketing;

f. / F LI OAGEFGSE RS OdzZ SISNBE 0A AYyUSNLINBGIFNB |

g. Capacitatea de a utiliza sisteme informatkR& 02 f SOGF NB>X a2 0l NB 0o,
I OGAGAGNODAA 2NHIYATFOA2YLFEST

h. / LI OAGEFGS RS FyFEAT N | aAadaSydz dzi Yl yl 3S

i. Capacitatea de a utiliza sisteme informatice specifice de asistare a deciziilor strategice;

j. Capacitatea de a utiliza metodeLJS OA FA OS YI yI 3SYSy {dz dzA LISN.

k. /LI OAGEGSE RS + SfFo62NY OA TFTdzyRFEYSydl &d

. /LI OAGFGS RS S@IFftdza NB oA O2yaNBE f Ff |

m LRSYGAFAOFINBIF oA RST @2ftdGlFNBF FoAfAGNGIAA R
antreprenorial;

nn DSadA2y I NBI STAOASYGN I NBadNESE 2N 2NHI YA

l.L[L¢(1L /hDbL¢L+9 {t9/LCL/9 twhCO{LOL

a /[ FLIOAGEFEGS RS LIXIYAFAOFINB aidNF GS3IAONT

b. Capacitatea/abilitatea de a formula obiective strategice;

c. Abilitatea de a fundamenta alternative strafee;

d. / FLI OAGEFGSIE RS FadzYF NB I NBaLRYyal oAt AGNODA
bugete;

e. VoAt AGEFEOSE RS | F2NNdzZ I O0A LI AOF LINRPROSRdz

f. /LI OAGEFEGS RS F LISNOSLISE FyltATlF OA dziAf A

CONLb! ¢!'[ 5L{/Lt[Lb9[hw

MICROECONOMIE
4 puncte credit
/ dzNBE dzft dzZNYNNBOoGS nyadziANBF RS i NB

ON a
ddz0 RAGAT Adzy S aAONRSO2y2YAST LINBOdzY O6A AR

> QX

MATEMATICI APLICATE IN ECONOMIE
5 puncte credit

OyadzANBI RS ONGNB &d0GddzZRSyoiA | y2o0AidzyAf 2Nl RSAL
LINEOFOAETAGNDAE 2NE adGFdA&aGAONT 2 LIS NIATGMA | F Ayt yHQAEE)
Y20Adzy At S GS2NBGAOS nyadowAiidSo

DREPT

4 puncte credit

h¥SNN aiGdzZRSyoAif 2N Odzy206iGAyoS AyRAaALISyaloAtsS LISy
GAAGZ2FNB RS F3Syoir SO2y2YA@NYdWOANIdYiEARA RERACBA B2 NI
NEIftSYSYGNNRE 2N £ S3AFfS 6A S F2N¥YSFHI N RSLINAYRS
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concrete.

BAZELE INFORMATICII
5 puncte credit
' NYNNBoGS

ny adzo A NB I Ozyééuﬁ%tizylimﬂzéyl-oN-ﬁl-N LI A o7
nyadzoANBI y2
f 2
gl

DAdzyAf 2NJ FdzyRFYSYy Gl S LINNGAYR &A&0GS
NJ LINPRdz&S LINE IANI Y RSauAyl 0s | dziage& |
0SEtFNJOA LINPINIYS LISYyidiNHz LINBT Sy i NN&R

LINR Y OA LI £ S
RS OF t Odz

.1 %99 /hbe¢! . L[Le¢(2LL

5 puncte credit

Oy&adzwANBI y20AdzyAf 2N RS 61T N LINROA
Fdzy OoA2y | NB I SQ2 diyRaNOARBNOAA FASONN

9/ hbhaL9 ahbb5L! [ (
4 puncte credit

5Aa0ALX Ayl |INB ny @SRSNB | &A3dzNI NBF  OF RNHz dzA O
R2YSyAdzZ NBfFIODAAE2NI SO2y2YAO0S )\yuSNyIDAQYIfSZ
YFEYAFS&aGdlI 4GS ny S02y2YAlL Y2yRAIFENI ny aLSOALt ny
[La.! 9bD[ 9 %( L ¢91bL/L 59 /ha!bL/!w9 L

3 puncte credit

520 NYRANBI RS ONGNB &addzRSyoA I dzy2N) O2YLISGSyoS
domeniul SO2y 2YAOT AAYAT I NBI &0 NHzOG dzNA £ 2 NI INF YI G A
O2Ydzy AOF NB STFAOASY(OINZ FANBIFaONX 2LINIGIABN O6A O

I RYAYA&GNI OASO

MACROECONOMIE

4 puncte credit

Oy a dzoS NBNG NS add
al ONRSO2y2YAST R2
practice.

ZA RS y20Adzy A

BAZELE MARKETINGULUI
5 puncte credit

Familk NAT I NBF aGdzRSyoAf 2N) Odz LINR6f SYStS RS o6F1T N ¢
GUAAYDSEt 2N SO2y2YAOSE: FyFfAT I YSRAdzZ dzZA RS Y NJ S
LINE OdzY O6A Yyl 3SY &y NAzS GA wH2 NX [Soddplaé teSriil edoNoMingas G
aGdzRSy (idzf dzA LINAY aAadSydzZ RS Odzy26iGAyoS O6A Yy20A

{ereL{cL/ (

4 puncte credit

/[ dzy 2 6 0 SNBI YSi
-S02y2YA0S I YA
YSGi2R2t 23A0 RS
acestora.

i2RSt2N) 64 OSKEYBANBNBEGFEYAWSPSt
A @St -S/020/A2WA A0 26 YEALO NBA GBS Y MESCHONEIRLESIH |
2

SOGFNB oA aradSYlFGAT I NBretare aR | (i

BAZELE MANAGEMENTULUI

5 puncte credit

I'NBE ny @SRSNB LINBI Syl NBI T2y RdzZ dzi LINRAY OA LI € F
modern,RST @2t G NBI dzy SA 3ANYRANR aAaidSYAOS oetne Titilelmi £ A
O2y RdzZOSNBI O0A | RYAYA&AUNI NBI 20NBEFJAY 29923 FANKF®NBE K
RST @2t G NS RS FLIWGAGAZRAYASZ FoAfAGNDA O0A O2YLRNII

SISTEME INFORMATICE CU BAZE DE DATEH REENRKETING

5 puncte credit
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OyadANBlI Y2RFtAGNDAE 2N RS 3ISadA2yFNB STAOASYGN
ol T 8t2NI RS RIFEGS 6A | YS(i2RSt2NI 04 GSKYyAOAt 2N RS
conddzOSNB ¢ 20 2RI GNZ OdzNBdzZf dzZNY¥NNBO6GS Odzy2l 6GSNBI |
ny O2yRAODAAES dziAft AT NNAA NBOSEtSt2NI RS OFf Odzf | (21

t{LI h{h/Lh[hDL9 hwD!bL% 12Lhb! [ (

4 puncte credit

| NYNNB S KSNIFIIYNMEF  addzRSYoAt 2N Odz GSNXYSYyAAZ O2yO0
2NBIF YATFOA2YFEST FyFEATE LISNERLSOGAGSA LIKA&2E2OA
YAGBSt dzZ YIyl3SYSyldzZ dzAc 2NBIISAOHNNB 256t A0GNBAT BADS
F2NXIFNBIF dzy2NJ | 6Af AGNDA O0A RSLINAYRSNA OFNB aN |
capacitatea de a traduce modelele teoretice la aspectele concrete cu care se intalnesc Tn Drjakiza

[La.! 9bDJ[ 9 %( L ¢91 bL/L 59 /haj;bL/!w9 LL
3 puncte credit
520 NYRANBI RS ONOGONB &adGddzZRSyoiA | dzy2NJ OZYLJSGSVDS

domeniul economic, asimilarea structurilor gramaticale ale limbii engleze, realizared: A G NDA
O2Ydzy AOF NB SFTFAOASY(dINZ FANBFraONX 2LISNIIGABN O6A O
I RYAYA&UNI DOASO

th[L¢L/L L {¢w!¢9DLL 59 alwyY9¢LbD
5 puncte credit

CHYAfAFNARTFNBIF aidd
S S I

LINAYOALI N Sadas
acestor politici.

dZRSY DAt 2N OdzdASlya2 NHAIEA KRS Nz
2 NR I

y
R I Nlui d&2rbaiketinga ingrivdenR §e prrhoNdreSail |

O<

MANAGEMENTUL CALITATII

4 puncte credit

+AT SFI N nyadzowANBSF RS
A 4 SNDZNIOKAMNEB I2 NHzy FNJ | 0

Ff ABBNYRENRBRLI dzy 2N Odz

JSYGiNHz I NY¥2y AT F NBF 06A

A SO2y2YA0So®

NG W oa §®RR Sy ya 315 S i 68 LIDS ¢
fAGNDA LINAGAYR AYLX SYSyil
200AYDS LINAGAYR aauhoyt FOIANIAAG
AYGSINI NBI NBIfSYSYGNNRT 2

o
A
y

o - o( o

CLb!b129 D9b9w! ][ 9

4 puncte credit

{GdzRAdzE LINPOf SYSt 2N
O2YRADAAES LI NARDASAZ
financiar-0 I y OF N3 YSOlFIyAayY

S2NBGAOS I kS éTﬁ?\I-ﬂl-dyf WHE 2NI  OSAC
@2t dzoASA OA SEAA&AGSYODSA 7
dzf FAYFYOAINE LRt AMAOF FAY

N

ECONOMETRIE
4 puncte credit

t NBT SydlF NBF 6A nyadzwiANBF RS ONGN aGdzRSYyoA
NBT 2t O NBI o0A dziAf AT FNBF Y2RStSt2N SO02y2YSiNAOS
scenarilor& L2t AGAON SO2y2YAONO I yA@St YAONR OA YI

59%+h[ ¢! w9 5; w! . L[( L a!b!D9a9b¢} [ a95L; [, L
3 puncte credit

581 g2¢t it N
O2 YLINRB YA i
GSKy2f23A

BlF RdzNI oAfN &5 NBFSNN f |
S LJ2 aiiloo VdiithaileN min taged S S i SINA ON
OSz a20AFfST LREAGAOST Y2NI

G =5 O
,—h<(f)>
I
(&)

Z
[

@)

5w9t ¢ /ha9w/L![ Lb¢9wb L Lb¢9wb!aLhb! |
3 puncte credit
t NBT Sy i NB LINAYOALN f St 2NAZANEROAREDAN 1y SI NS BX @t i
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9bD[ 9%( t9bc¢w;, alwY9¢LbD L
3 puncte credit

Oyadzs ANBI RS ON(ONB & dzRSy 0 Afindnciaf, Advimistratiszidelzkaces 1 Anyba Y
Sy3at ST N= FE&AYAL I NBI & 0 NHzGB{ d3NER N2ONJ £ NI YWNIBGH A GO FHELY QLA
FANBF&AONTX 2LSNIGAGN O6A ONBIG2FNB ny ftAYo6l Sy3a
ALY G YySAGNDAAZ | OdzNI G§SOSA OA +Fdzi2y2YASA ny O2Yq
Lb+9{ ¢ lwbl la LLhth@d g 9

4 puncte credit

5Aa0ALIX Ayl FNB ny @GSRSNB | AA3dzNI NBF  OF RNHz dzA O2
ok Tt RSOATAAE 2N S02y2YAO0S ny R2YSyladzAd LINRYYASNGE] A

prezentareaNB f dzt dzZA  UA A YLR NI yUiSA FfdzEdzZNAE 2NJ RS Ayéé
LINE OS&dzf dzA RS 3t 20kt AT I NBT LINBT Sy il NBI &d NUzO G dzN.
SELX AOFNBF ¥l Ouzmyne SIRSTv\géEfdzNzEyaNJ YYYRNRE S RS
LR2EfAGAOATE 2N RS FTONY3ISNBE | Ay@SadGdAlAAf 2N aGNNAY

AYBSEAGAGAA &GN Ay SS RA NS I N NMt SNOLR &

9/ hbhalL! Lb¢eo9Dw(wLL 9, wht9b9
4 puncte credit

' NE ny OSRSNB nyadzwAiNBF RS ONGNBE &iGdzZRSyoiA | O2
LINE RdzA St 2NJ 0A &SNIUDAOAAYRNIA YER BXENB I NENEBIJ\&@QYG\Zf
F ONBRAGEFNBEF OFfAGNDAASEZ R20NYRANBI dzy2NJ Odzyz Ay
R20NYRANSL RS IoAfAGNDA LISy { Nz INNZ)/)\IINBI(“J?(“J)\
AYUGSNYIFOA2YIE ny R2YSYAAES a20A1tS 0A SO2y2YAO0S
BAZE DE DATE |

5 puncte credit

' NYNNBUGS &d0GdzRASNBEF O0A nyadomANBlF YSi2RSt2NE (S
imLX SYSYy G NBI oA SELX 2FGFNBF FLX AOFGAAT 2N Jsofidle NY
Insusirea si utilizarea SGBIi Relational FOXPRO pe: Nivgf 1 G A€ AT F G2NRX o611 S RS

Programatori in limbaje de programareGL..

ECONOMIA TURISMULUI |

5 puncte credit

5Aa0ALIX Ayl dzZNYNNBUGS aN 2FSNBE 02y OSLIiS 6A ARSA
LINAY NBFfATIFNBF dzy2N LINPASOGS RAOGSNES:T LINBQdrRDO
practicii in turism.

5w9t ¢ CLb! b/ L!w L CL{/!'[ ™
4 puncte credit

5Aa0ALIX Ayl dzZNYNNBUGS SOARSYODASNBI NRfdzZ dzi O0A Fd
G§S2NBGAON O6A LINFY OGAON | AyadAdGHNRNI{ 2RNFOSYEANT 6 5
AYGSNY oA SEGSNYy:I O2yGNRftdZ FAYFIYyOAINE S@IF1Adzy
0dZASGI NN | &Gl GdzZf dzi NRYNY X dAai0SYdzZ OGSy AddzNRE 2N
[La.! L /hwo{thhsolCw( b/ ®a9wLL!

3 puncte credit

w [ Q20 0GSyiGAz2y RQdzyS O02YLISGSy0S RS O2YLINBKSya’

francophonie et ses particularités linguistiques et économiques

w [§ RSOSt2LIIBYSYy( RQdzyS O2Ydd i 8NoF S RE2 6 &0 ya
littérature économique

W [ Q20GSyGA2y RQdzyS 02YLISGSyO0S RQSELINBaaiAzysz f

[La.! iL /hwo9{thb59bae( /ha9w/ L![( D9wa!b( L
3 puncte credit
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hoASOGADBSE S dzNY¥NNBEAO T2 NMINGEIG ASKS RS G2E LINANG INBR &
FoAf AGNOAE 2NI RS O2y@SNEFIDAS LIS GSYS dd dzZ £t ST ny
R2YSYAdzZT nyadzANBI dzy2NJ St SYSydS RS Odz &G dzNN A

[La.! L /hwol{whh359lkadtrAbah[ ( L

3 puncte credit

5Aa0ALIX Ayl dzZNYNNBUGS RST @2t GFNBIF O02YLISGiSyiSA RS
dezvoltarea competentei de intelegere orala si scrisa in domeniul economic in limba spaniola, dezvoltar
competenteide exprimare scrisa in limba spaniola.

COMPORTAMENTUL CONSUMATORULUI

5 puncte credit

5ST @2t GF NBIF Odzy2F 6GSNAA O0A FoAfAGNODAE2NI ny YIGS
consumatorului si luarea unor decizii mai informate imecinta.Conturarea unei imagini riguroase asupra
limitarilor in materie de cunoastere a consumatorului sau de abilitati de procesare a informatiei car
influenteaza deciziile si rezultatul marketingului.

MARKETINGUL SERVICIILOR

5 puncte credit

DisciplinaY I NJ S A y 3 dzf ASNIAOAAL 2N |
A I

o) zy R2YSy
G§S2NBGAOS 6A LINT O £ S dziAf A

d
OSatdzat n:

™ bL/L 59 {¢;5L9w9 ! tL919L
5 puncte credit

OyadzwANBI RS ONiIGNRR2I&AIWORSE 2QER NHA dZNBY SiG Ay dS
LJNJ\yOALJl-tStzNJ Yédzéé RS Odz SISNBE FyFftAT N O8A
F2NXYIFNBIF oAt AGNOAET2NI RS St 062NIFNB | dzydzi NI L2 NJ

a!wY9¢LbD] [ /w9 [/!'[ILLOLb[1hw

4 puncte credit

/ dzNBE dzft dzZNXY NNBOGS Fl YAETAFNARTFNBI &GdzZRSy oAt swadar® dz
aplicare knowhow specificmentinerii clientilor si cresterii loialitatii acestora, invatare creare valoare prin
relatii, asumare, orientare de marketing de relatie, operare cu ierarhia piramidala &RMc CM.

a'!wY9¢LbD Lb¢9Owb!1Lhb! ]

4 puncte credit

/| dzZNBEdzX a8 TFdzy R YSYdSIFHI N LIS OFTdAaaidallr dzy2N 02
I OoA2ySFET N Odz a4dz00Sasx LIS LAS0StES AYyiSNYyFoAZ2yl
A0NI G§SIAOS LISYyidNHz  3SYoAA SO2y2YAOA OIFNB | 62NRS|
9bD[9%( t9b¢w! al!wY9¢LbD LL

3 puncte credit

Discipy I @AT SFT N RST @2t NBI RSLINARYRSNARf2NJ RS NBOSL
unui mesaj scris sau vorbit in contexte de comunicare economice.

Familiarizarea cu uzantele de negociere si comunicare folosite in mediul de afataril@ianglo saxone.

tw!/¢L/ ( 59 {t9/L!'[L¢! C¢9

3 puncte credit

I NB ny @SRSNB TFAEINBI Odzy25oi
nNYyONONYNyYyd LISydNdHz + ydzZ L L 3dzyRS
LINI OG A ONO @

(AyoSt 2N RS aLISOALE
S 1o 25t NGSHINCENKS Fiokngi A aldei A

9CL/ L9bw! Lbx9{¢LaLL[ hw
4 puncte credit

' NYNNB UGS
0§SKYyAOAt S

>

ny&dsANBF RS ONGNB & | A
RS SOLtdd NB S$O02y2YAONOAA FRYDFPRA SR A
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C2NXI NBI dzy SA Ny R
Oy & dzo A NB I vsazﬁesf 2

No
O« Z

O >
(0] =N
< N

AN
NJ A Y2RS

POLITICI SECTORIALE ALE UNIUNII EUROPENE

5 puncte credi

hoASOGADBSES RAAOALI AYySA AT SITN RSaONARSNEBL dinLINR
perspectiva politicilor sectoriale; aprofundarea, in analitic, a modului In care se pot aplica la nivel sector
Fdzy RI' YSyGStS O2yOKtLBdzZ S ayi ﬁgﬁﬂMﬂvéﬁdzNE LISy So {
NEOSNBSNIOAAE 2N aSOG2NRIES S RSOATAAE2NI | R2LJ
comunitare.

BAZE DE DATE Il

5 puncte credit

OyoSft SISNBI Y2 R &dtaded sialezvdltBréald®dpiafiilch aze ddNdRta, Insusirea si utilizare
SGBRului ACESS 2002 si SQL in dezvoltarea de aplicatii cu baze de date.

ECONOMIA TURISMULUI I
5 puncte credit

P NYRNNBUGS aRN LidzyN €+ RAaLIZT NI DHH S M HZRIEF OK 6 2 BE O8 3
iS2NXAA OFNB | dz Rdzd tI &ALRNANBI STAOFOAGNDAA LINJ
LINA @SaiGsS 02YdzyyAOFNBF 6A RSTO6FGSNBF ARSAC 2sMil MB T

W2YF YAl 8A nydNBIF3l fdzySo

5w9t ¢ CLb!b/ L!w L CL{/!'[ ~H
4 puncte credit

' NYNNB UGS
LINF OiG A ON |-
SEGSNYy=Z O2yidN
aa L GdzZ dzA NEYNY

I Nt dzf dzA 6A Fdzy OoAAf 2NJ Y2
At 2NJ OSHYINE If BA H £ BA YR S BINRBRIY
YIEYOAFINE S@ITAdzySI FAaO0lf Nd
G§SYdzZ GSyAldzZNAE 2N 6A OKSfE (i dzA -

>®~

[La.! iL /hw9{thb59thg!9¥(hadaw/ L! [( Cw

3 puncte credit

[Q26GSyiAz2y RQdy$S 02YLISGSy0S RS O2YLINBKSyarzy
francophonie et ses particularités linguistiques et économiques[ S RS@St 2 LJJSYSy (i R
f SOGdzNBE Sy T NI yowhehtdtionSighs 18 ikr&atureEdayoMmiqiR2[ S RS OSE 2 LILIS
O2YLISGSYyOS RQOQSELINB&aaA2Y SONARGS OSYyidNBS &dzNJ £+ O

[La.! iL /hwo9{thb59b=a! [/ ha9w/ L![( D9wa! b( LL

3 puncte credit

' NY¥NNBUGS F2NXINBI oLJNRéﬁ@é)éuRSSBEEJ&LJMJ\NBSQMJ2|NL
RS O2y@SNEIFIDAS LIS (GSYS dd dzZl €t ST nyadzsANBF dzy 2 NJ
NyadzANSlI dzy2NJ St SYSyidS RS OdzZ GdzNN 0A OAQGAT ATl D,

[La.! L / hwo9{gw/bl9bE!{t/heLh[ ( LL

3 puncte credit

Are in vedere dezvoltarea competentei de exprimare orala in limba spaniola in domeniul economi
dezvoltarea competentei de intelegere orala si scrisa in domeniul economic in limba spaamlaltalrea
competentei de egrimare scrisa in limba spaniola.

¢91 bL/ L twhahiLhb![9
5 puncte credit

EAZO0ALE AyE FNB ny OSRSNB nyadoiNBE O02yOSLIISE 21
F OGADPAGNDAL 2 NJ LJN£Y20A2yItSZ ‘dzyzl o (i SNNIBS (i AGAY LIFdES
iYL SYSydr NBF YSG2RSE2NI 64 GSKYAOAf 2NI LINPY20DA2YV |

MARKETING FINANCIBRNCAR
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5 puncte credit

/| 2 Yy ORAY dzi dz I OS & 0§ gz& dz& Ol dBRNY SRRANBE YIFaGSNI yT A |
marketngul in domeniul financiabancar; sunt abordate instrumentele fundamentale cu privire la
LX F YAFAOFNBF &GN §S3IAON -BaBcaré.l N] SGAy3a ny R2YSyAdz

5L{¢wL.;2LO9 L a9w/ I !b5L{LbD

4 puncte credit

Are ca principal obiectiv familiarizarea studdmt cu economia distributiei, cu evolutia tehnicilor de
merchandising la toti partenerii distributiei, cu raporturile de forta dintre producatori, distribuitori si
consumatori.

MANAGEMENT COMERCIAL

4 puncte credit

t NAYy | O0Sad OdaNB AN dzNNi NSy D3  Z NY OfdA I2NAE SNA S RS
ySOSaAGNODAA IASAGAdzyyAA SFAOASYOHS | FTOGAGAGEGAA O

MANAGEMENTUL RESURSELOR UMANE
5 puncte credit

{S dzZNX¥NNBo
SFTAOASY (S
F2NX¥ST S o

( S5 GTAERYSAYTOMIENDND FONB 12 8 SNA SO RSNFR oY 8298 & R
I NB&dNBESE 2N dzYhyS ny a02Ldz 200AYy SNJ

A aN Odf GABS fl-aga@mws SF ND A HK @ I8 NB2

/[ ha} bL/!"w9 59 al!wY9¢LbD Ob [La.! 9bD[9%( L
3 puncte credit

5A80ALIX Ayl dz2NYNNBUGS R20NYRANBIF RS ONGNB adGdzRSy:
cu aplicare la domeniul economic, réal I NS OF LI OAGNDAA RS O2YdzyA Ol
ONBIF(i2FNB ny fAYol SyatSiN ny OGABAGNODAETS RS Y

de negociere specifice.
/ ha9we Lb¢9Owb! alLhb! |

5 puncte credit

Disciplina WY NNB UGS 2FSNANBIF StSYSYyiGSt2N) ySOSalFr NS nyct
comerciale intetO NNRA = ONB I NS &l dz LISNFSOoA2Yy Il NBI  OF LI OA(
NBfFoOAAEf 2N RS &AOKAYOI Wofyosd AS2HSINES  YSOR YA 8 Ydz dzh
RSGSNNAYLFENBIF o0A FyFEtATlF SESYSyGSt2N) Odz AYLI OG Y
Ny R2YSyAdzZ O2YSNDbdz dzZA AYGSNYyloA2y i3 ARSYODRYS(
AYGSNYyLroA2yltft O2yiSYLRNYys RST @2t GFNBIF OF LI OAGN
O2YSNDbdzf dzA SEGSNA2NE | yA@BStdzxd dzySA ONNR &l dz NJ

_m,

+9{¢LolLL Lb¢O9wb! alLhb![9
5 puncte credit
5Aa0ALX Ayl  dzN) MoNB GidndorthdelSHilxarifof de NdSdstitii straine directe in economia
mondiala si in cadrul procesului de globalizare; prezentarea structurii si tendintelor fluxurilor mondiale d
investitii straine directe; explicarea factorilor de influenta in atagea fluxurilor mondiale de investitii
straine directe; prezentarea politicilor de atragere a investitiilor straine directe; analizarea pozitiei Romani
in contextul fluxurilor mondiale de investitii straine directe si explorarea de variante de crestetearilor
de capital in economia romaneasca.

PROIECTARE SISTEME INFORMATICE

6 puncte credit

t NEBINGANBF &0dzRSYoAft 2Nl ny R2YSyAdzZ FylFfAl SAZ LI
sistemelor informatice pentru conducerea adtii NOA £ 2 NJ aLISOAFAOS dzySA &2 0,
FfGdS | OGAGAGNDA RAY OFRNHzZ SO2y2YASA ylIOoA2Yy Il f Sc
LINBf dZONNNARE 2NE Y2RSEFNBF f23A0N &AL OFADAASD KRSy FLANEVAL
YSG2RStS aAaiSYAOS® {dzyi adGdzRAFGS ny RSGFEAdz YS
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¢, wL{a Lb¢Owb! aLhb! [
5 puncte credit

SAYGNB 20ASOGABStES RAAOALIAYSA | YAYUGAYY RS$SKDAN
Odzy 2 6 GSNBI | AaLISOGSt 2N YSG2R2t 23A0S LINR DA yr? RSI
AYLX AOFODAAE 2N If20Ff AT NNRA | & dzLING LJfly)\w\éNNJ\A
O2YLISGSYyoSti2r\NBRSY RSHIARENAt 2NJ YdzZ GAYylFoA2yFEST AR
RSTAYANBLI LINI OGAOAf 2NI RS AyGSNytroAzyltAT I NB | &

5w9t ¢! [ a!b/LL L {9/!'wL¢(aLL {h/L!IT9 m

5 puncte credit

I'NB ny @SRSNBE nyosSOSHSG8BNYyLINBNAEYIRGA GRSA GaNI yT A0
RNB LJi dzf dzA Ydzy OAA OA aSOdzZNAGNODAA &20A1FtS O6A S@
I LINR Fdzy R NBF dzy2NJ AYLRNIIFIYGdS 06A y2A d3DKSYy LNRIOT
a20AFES LIS LXIY AYGSNYylFroAz2ylf oA SdzaNRBLISIysS Odzy
NEBALISOGADY SdzNRPLISIY |t Ydzy OAAT [/ dzy 2 63 SNBI LINBG

BUSINESS TO BUSINESS MARKETING
5 puwncte credit

5A3a0ALIX Ayl dzNX¥eNB
StFo2NENRA LIRfAGA

(S GNIyaYAGSNBI OeldNB OdaNEF YT
f
2NHI yAT I 023MF VEND 3

ou
OAft2NJ RS YIN)Q SGAYy3a AYyRdzAUGNRLF £ 2
A OUINDAGeDAT 2N FANNSE 2 NJ LINR R dz

D9{¢L| b9! Chwil19[ hw 59 *$b¥n! w9

4 puncte credit

' NJY N NiBilidriSarea studentilor cu shimbarea abordarii gestiunii vanzarilor (viziune globala, incredere |
confruntarea cu promovaa sau cu noi provocari, incredere in luarea deciziei, capacitatea de a convinge [
FfGAAOZ LINBOdzY 6A ARSYUGAFAOINBIF aLISOGSt 2N OKSA
realizare si imbunatatire a vanzarilor.

MARKETING ELECTRONI

4 puncte credit

/ dzNBE dzf noA LINRLIMzyS &0GdzZRASNBF AYLI OldzA dzA F2f 24AN
RFNJOA F AYLERNIFYOSA FOUGABAGONDAT 2NI RS YIN]SOAyYy3
/ dzZNE | YOAA @2 N FAOFAV OYSADRdZINRS F OM  AOHA (YNeHeASIgyiRS  F 2 f 2 :
RS S@2ftdzwAAfS RAYFYAOS S YSRAdzZ dzZA RS | FF OSNARA |

/[ ha} bL/! w9 L wo l[!aLL t;,.[L/O9
5 puncte credit

/ dzZNBA dzf dzNXY' NNBO6 G S R FAYANBIF YSiG2R$8¢ amssm ROS T g ¥
marketing | LJNE?dzyli NB | SKYAOAf 2N RS 02 dey)\ “NB ny
ALISOALF T AGEGS I-fé éﬁdzﬁéyoxszJ Odz St Yéy S LI NI A

O2yGSYLRNIyNO®

STR&A9DLL 59 CLwa(
5 puncte credit

I'NB ny @OSRSNB LINBT Syidl NBI F2yRdz dzA LINAYOALI} f R
teoreticoY SG2R2¢ 23A0 AYUGSINI (2N LINAGAYR Fdzy RE YSy (il N
DAYNYR O®ByirIRS NBS SOl yiS SELISNASyoS aAydiSaAaillds
d0dzZRSYODAf 2N 2 ANYRANBADANF GESDHNOD A & ANRBYIBON & SN I
AyGdzZAoAl OA ONBIIADGKORWNENBEt 2BANKYOBSKYSPSE! NIBRKk 548 a
/ ha'!bL/!w9 59 a!wY9¢LbD Ob [La.! 9bD[9%( LL

3 puncte credit

520 NYRANBF RS ONGNB aididzRSyoiA | dzy2NJ O2YLISGSyoS

marketing si publicitate in limba engleN ®
wSFEATFNBF OF LI OAGNDAA RS O2Ydzy AO0FNB STAOASYGNS
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de management/marketing.

PROIECTEECONOMICH ! . hw! w9! [ 1/ w(wLL 59 [ L/ 9b1(
10 puncte credit
t NB & dzLJdzy S NYyadzANBEf KDRNKNA KN NODAT 2 0k yBEYSHE NB dzONN|

POLITICI COMERCIALE
6 puncte credit

+AT SFTN ARSYGATFTAOINBI LINAYOALN t St 2N OFdd § OF NB
RAY |ydzYAidS LddzyOiS RS @SRSNEBae OfseStbra dnSpersp&iivéd paNicii y
comerciale iy 1 St SASNBI O2NBEtF0ASA RAYUINB LRt AlAEplicadz2 Y
Y2 Rdz dzZA RS | OoAdzyS | LINAYOALN £ SEt2N) AyadNyzySyas
SO2y2YASA yIOoA2Y I ST LINBT Syidl NBI Y2RIFIf AGNDAf 2 NJ !

a95L!'[ 59 !'C!/9wL 5Lb !'bL!b9! 9! wht9! b(

4 puncte credit

+ATSITN RSALINAYRSNEBL meyéALutAfZNJQSGSNNMQ“’ DA
Jt 20t AT NNAN KRBT HBASKPI  RIYNNBAzy N Odz aididzRSyoa
SO2y2YAO If YEylFI3ISNRAE2N O2YLI yAAE 2N FyLFfATE
culturali; tehnologici, legali, etid A F YOASY Gl f A A YSRAdzZ dzA S dzNP LIS
leadershipdzf dzZA ny O2YRADAAES y2AA SO2y2YAAO®

(-
< )

Dw! CL/ ( L a;[¢La95L!

6 puncte credit

S5AYUNBE 20ASO0AQSES R
R

AOALE AYSA | YAYGAY ny &ex
R2OdzYSy St 2N YdzA GAYS

A oAl
Al -ureivebt LJdzo f A ONNR A | OSai2 N
SISTEME DE TURISM

5 puncte credit

' NYNNBUGS Odzy2lF 00 SNBI LIRGSYOAlfdzZ dzA o fySFENE Y2
YSG2R2f 23ASA LINRA Ghugisiee.l G SadGFk NS aidl oAdzyAf 2

5w9t ¢ [ aj;b/LL L {9/ })wL¢(2LL {h/L!'[9 H
4 puncte credit

+AT SFT N nyoSt SaSNBF LINRPotSYFGAOAA a20A1tS ny LIS
Ydzy OAA 6A &4SOdNAGNDAA a20ALtSAGK I SEABRSY YA FNHE IS NA
AYLRNIFYGS o0A y2A aS3aySydS tS RNBLIGdzZ dzi Ydzy OA
AYGSNYFroA2y Lt O0A SdzZNBLISFYIX OdzY adzyd RNBLIGdzZ O2f !
mdzy OAAZ Odzy2F 6GSNBEIF LINEJSRSNAf 2N SaSyoialtS |tS

LLPod ¢w! {99 95! /1 1Lhb![09

Incepand dinanul Il de studij Facultatea de Managemeatl NJ SGAy 3 2 FSNN 32
OdzNBEdzNAES RS T A 06A Odz ¥ NB 60 3ySu/Ni NNA RiffadN = RL/EINGE
SRAOIDA2Y I £ 85 ny FdzyOoid RS &LISOALEATFNBY

Spacializare ¢ NI 4Sdz SRdzOl DA
U ' FFOSNR AyQdS
U Integrare

Management U LYTF2NXYIF GAON
0  Turism
U Drept

Marketing i 902y2YAS Ay
U Integrare
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cC:

LYFT2NXI GAON
Turism
Drept

cC:

cC:

58 LINBOATEFG T LdA ONZ infuie3BdieRa disdpfirdhr aférétited S
traseului.t SYGNHz 2 YIA o0dzyN nyoStS3aSNB  OSt 2N F FANNYI

a.Trasew! FI OSNRA AYOISNYylFyA2yLl S

An de studiu Semestru Disciplina b dzy NNJ ON
Il I LY@SaGdA0DAA Ayl 4
Il Il 9FAOASYODl AYyO 4
1] I Managementul afacerilor | 5
i Il Managementul afacerilor || 6
b.Traselgc9 02y 2YAS AYUGSNYylFyAz2yl N
An de studiu Semestru Disciplina b dzY N MliteO N
Il I LY@SAaGdA0DAA Ay 4
Il Il 9FAOASYODl Ay QD 4
1T | /I 2YSND AyidSNYy 5
1] Il Politici comerciale 5

IIl. PROGRAME DE STUDII UNIVERSITARE DE MASTERAT

II.1. PROGRAMUL DE STUDII UNIVERSITARE DE MAGSAERAT D9 a 9B &) €O9DL/ ! |

MASTERAT DE APROFUNDARE

DURATA DE STUDII: 2 ANI, cursuri de zi

.9b9CL/L!wLY !06a2t@SyoAr OAOfdzZ dA RS tAOSYyoN 6o
t SYGNXz I 2FSNR dzy YSRAdz Ay (i &eaNd ManaBethentVsri@thy I N.

2NHIFYAT SFI N LINBINIYdzd RS adGdzRAA dzyABSNREAGENB R

CANNYSAE ONBLINBIT SYyiNyR OAOfdzA# LL It a&aiddzRAAf 2NI d

economice, DomeniuRS f AOSYyyN 0O0AOfdzZ LU oaalyl3ISYSyaés ({

S YIadSNI G oaalyl 3SySydd
n

d0dzZRAA dzy AGSNBAGE NB R
dzy A OSNEAGI NS RS ftA0SyyN Y R2YSyAdzY LBIBYISY SRR &
RS OSNDSGHINB SGAAYYATFTAON &LISOALEATIFGSO
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aAdaAdzy St LINBINI Ydzft dzA RS aGdzZRAA  dzy A OSNE A (esteNB
RS | F2NXIF YIFEyYyF3ISNRA LINRPFS&EA2YASGAYT Odz O2YLBNS)
O2yRdzON 6A &N FTRYAYAAGNBT S 2NBFYAT | DA A-0 &8noniieAal]
Odzy 2| 6 G QINR AY SRM dn YRBNJIF FIF OSNRA FFE G ny O2yldAydz2N ac
studii universitare de masterat god G N ny F RSOGF NBIF OdzNNR OdzAt SA |
SdINR LISy ST I RAYIFIYAOF 6A SEA3ISyonStS LASOSA Ydzy O
R2YSYyAdz YIyIlI3SYSyldzZ dzA 06AX ny SIEENNBNaGINNYORTI
hoASOGADSES LINRPANI YdzZ dzZi RS &0 dzRAA dzy A GSNEA G|
AT ST N ny LINRYOALN Y
T C2NXI NBIF dzydzA O2YLERNIFYSYyd YIylFaSNAFE LINRPTFS&A?2

strategic;
 Optimizareaac®A G NODAf 2NJ LIN) OGAOS AyGSaANIXrdS ny lyalyYof
G20F0A2y 8  ALSOAFEABGAE2NI ny YIyF3asySyd adn

T 1'02NRIFENBF ny GAT AdzyS aA&d0SYAONX AyGSaNridz2r NBX
fundamentarea, elaborared, Y LX SYSy G NS 6A S@Ifdzr NBI aiNF GS3
AYGSNYIFOA2yFE AT NNRAA FOGAGAGNODAE 2NE It 261 AT NNR

f 'aAYAETI NBF O2yOSLIiSt2N) FdzyRFYSYy Gl tS £fS YIyl 38
profesiot £ AT F NBF F OGAGAGNODAA ny R2YSyAdzZ NBaLISOUGACL

T 99ARSYODASNBLI NBfdzAf dzA RSGSNXAYEFYG FE YEYyFI3ISNRE 2
SESNODAGN ny FANXYI O2yiSYLERNIYNT

T ' EFNBF LINRofSYIFIGAOAA YLyl 3SYSyidgt dzaS G iy R0
ALISOATAOS RSUSNNAYFYGS LISYGNHz FdzyOoAz2zy Lt AGrGSt

T /2YLI GAOAE AT FNBI Y2RdzZ dzi RS INYRANB &0GNF GS3AON

T 9ARSYDASNBLI NPt dzf dzin yR SGINSSNHVUAS/NB/IG S FA OAF Sy THSSANAZE N2
I OS&G2NI OA Ydzf GALX St 2NJ Fdzy OoAAr LIS OFNB tS8 SES

 Formarea profiluluietigLINE FSaA 2yt Ff ALISOAFEAOGAT2NI ny R2

1 Dobandireadez Y LIS SyoS RS &LISOALFEAGIGS 6A FoAfAGNDA
02y OdzNBYOAFtS FFELGS ny O2yiGAydN &a0KAYol NBz OF
AONI GSIAAE 2N SO2y2YAOS oA YRSOAT AN I2ENS Y | G/ LI SN
O2YRADAAE2NI 20ASO0GADSSE I 6AfAGNDA RS fSIFRSNEKAL
FYGNByYylF 6A Y2G0A@F Fy3ala2loAA 6A RS F 3S&aidArzyl (

Programul de stul A dzy A GSNE A G B NF I RSY Sy (adit S Ng i NGNS F AiAy R
FEaLISOGStES Y2RSNYS €S YIylr3SySyidds di ISy SNI ¢
Odzy 26 GAyDSt 2N 6A 3Jt20FtATFNBI | dz ORyREBMOSST NEFRA
ANYRANBI YFEYyF3ISNAIFIEN 0A &-N) §8ZHAQROPYDFAOOSEL ®A
NBO2yOSLIidzk f AT NNRAA &GN GSIASAT NBRSTAYANRA YAAA
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valorile imfi  y3AOAE ST NBLINPASOGNNRA &A&0G§SYdzZ dzA RS Yl y
FfdzEdzNAE 2NI RS Gl t2FNB 6A | dzy2NJ YSOFLyraaysS O NB

t NPINI Ydz RS addzRAA dzyAGSNREAGEFNBE RSO AYI dzil 5N
ALISOALEATEFGN | O2y
f

Q)¢

OSLIISt2NE GS2NAAf 2NE Y2RSt St

I F2NXI NBF 6A RST @2fdF NBSI FToAfAGNODAE2NI RS | SE

cu alte domeniiecoda YA OS> RS | F2NXdzZ I 2dzZRSONDA RS Ot 21 NF

RS | &2fdoAz2yl LNRofSYS ny O2¢#8xiNuzg®MAN RISE dzLIN
LINSOdzyY 6A | NBfFTODAAET2NI Odz fGS R2YSYAAOD

l 042t @Sy olixe shibiiRuAvedsiterdzde masterata | Y+ ASYSy (i dzf  { &add G

I S OF LI OAGEFGSE RS I LINYOGAOIET tIF yA@St RS nylt

AGNF GSIAO It FANNSAS LINAYy dzBatdZ T | TNSNY | G deydZ 6 GSAEYLOS

OFf AGNDAE 2N LIAAK2f 23A0S O0A GNNANGdzZNAE 2NJ RS LISNA:
Perspective profesionale:

5ANBOG2NI RS O

5ANBO02N 3 SGIrdsS O2YSNODALFENKkNBEIAS | d

Manager general

5ANBOG2N) | Redzy OliSA2OASdzli & B2 ORYSNOALF £ Nk NJ

Director executiv

Director comercial

5ANBOG2NI OGNy T NNA

Manager resurse umane

Manager de proiect

Expert economist in management

Consultant Tn management

=A =/ =4 =4 4 4 4 4 4 -4 -4 -

Consilier economist Tn management

Organizarea programului de studii universitare de masder
Gal yraSYSyiddzZz {GNIGS3IAO It CANXYS)

Ld / SNAYODS LISY(iNHz 200AYySNBI RALX 2YSA RS Yl aidSNI
Acumularea de puncte credit:

Credite la disciplinele obligatofi93

I NEBRAGS fF RAAIOALI AySES 2L)A2YI TS
/| NBRAGS fI SEI-YSydzZ RS RA&SNIIGAS
/| NEBRAGS -2 LINI OiGAON

I NBRAGS fF O8BMNOSIINB OGAAYYATAON
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LLd { GNHzOGdzNI | ydzf dzh  dzy AGSNBAGENI 6ny ANLIGNYNYAO

I OGA @A GNODA Sesiuneade examene + Ol yoS
Semestrul| Semestrul R .
I ' LEN+xFNwSaultNIFOLFNtNAYN I N
Anul |
14 14 4 4 3 - 2 1 10
2009/2010
Anul Il
14 14 4 4 3 2 2 1 -
2010/2011
LLL® bdzYNNXz 2NBf2NJ LIS aNLIINYNyN
Anul/Semestrul Semestrul | Semestrul |l
Anul | (2009/2010) 16 19
Anul 1l (2010/2011) 16 14
/| 2Y RADAL RS ny a0 N&RSMUBreayayiinirh 44quinctdcteditRS & G dzR A A
9EIl YSydzZ RS RAASNIIFIYASY
1.t SNA 2 R RS RSTAYAUGADBENB | f dzONNNAA RS RAASNII
2t SNA 2 Rl RS &dz2a0AySNB Icaufusti{ariubuyhisersitat 2009/3013 A & SNIi | O .
DISCIPLINE DE STUDIU
DISCIPLINEBLIGATORII
al yl EISYS)/l]dzf aOK)\cYCDNJB\ImMJSIo A YRIINBIAAG | NB | Ol LIk O
GOKAYONNRE 2N 2NBFYAT FDA2Y I § OA AY2ONNRA GBIECHSI O\
al yl3asySyi 2cLJ8erIN£2yI S Odzy 256 GAyDS oA RST @g2f 0
2LISNFOA2YyFEATENBL YFYylF3SYSylddzZ dzi ny R2YSyAdzZ  LIN

afaceri.6 ECTS

CAYlyyS OC2UNRINSVIMRINSS | F2y RdzZ dzA NBINOYE §& WA i dzZRS  Oa2ly
O2NLE NI G6A8GS 6A F2NXINBI dzySA O2yOSLIDAA Yl yl 3
02 N1J2 NG'EGTSA f 2 NI

Managementul marketinguluic F dzNJ/ AT I NBI Odzy 206 Ay oSt 2NJ RS aha#alAl
A O2yUNRfdA +FOGAGAGNODGECTSI RS YIN] SGAY3 fF yYASS

Sisteme suport pentru adoptarea decizilay I LINB ¥ dzy Rt NB I  Odz
dz A€t AT FNBF dzydzAi aAadaSy adzkR2NI RS R ér@cﬂogu}e Snfor@atice LI
asociate acestui® ECTS
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